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Idaho’s in-migration is noticeably increasing, industry 
experts say, and is particularly attracting upper-middle 
and middle-class households, in addition to previously 

reported new homeowners.
The Boise metropolitan service area boasts the nation’s 

highest in-migration rate (+67%), according to an October 
2020 TOK Commercial report, and the impact on area 
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Stefanie Angstadt started making cheese 
as a hobby soon after graduating from col-
lege in 2008.

After a few years she knew it was some-
thing she wanted to do full time.

She opened Valley Milkhouse in a former 
dairy farm in Oley in 2014 and began to 
manufacture and sell her cheeses profes-
sionally.

Not a dairy farmer, herself, she partnered 
with other small Berks County dairies to buy 
fresh warm milk “straight from the udder.”

Her cheeses — mostly a mix of softer and 
aged styles — were a hit.

“We make everything by hand. It’s very 
good cheese so there is a demand,” Angstadt 
said.

In fact, demand often outpaced her sup-
ply. Nonetheless, she struggled with the lo-
gistics of getting the cheese she was making 
to the people who wanted it.

While around 80 percent of the cheese 
she makes is sold wholesale to markets and 
restaurants, profits were much higher on the 
20 percent of the product she was selling at 
her farm stand and the two farmers markets 
she attends, the Easton Farmers Market in 
downtown Easton and one in Philadelphia.

 “The question was, how do we reach 
these people who want to buy our cheese 
without standing there at a farmers market 
all day — sometimes in the rain — hoping 
the right people will come buy it?” she said.

Organizing principal
In 2016, as fate would have it, an old 

friend of Angstadt’s, Alex Jones, a prominent 
organizer of commu-
nity-supported agri-
culture programs in 
the Greater Philadel-
phia area, had just 
left a job with a CSA.

In a typical CSA, 
a group of farmers 
connect with a group 
of consumers who 
want to buy fresh, 
local produce. They 
sell shares of their fu-
ture crop to the con-
sumers, who then 
pick up weekly or 
monthly boxes of the 
farmers’ latest crops, 
sharing both the risk and the rewards of the 
farmers’ season and giving those farmers a 
more reliable source of income. 

“My job was to buy products from dozens 
of local farmers,” Jones said.

She was looking to take her CSA skills 
and use them in a new way.  She thought of 
Angstadt and another cheesemaker she had 
met in her old job: Sue Miller of Birchrun 

Hills Farm in Chester County.
Jones pitched the idea of using the CSA 

format to develop a new way of selling craft 
cheese to cheese fans. That led Jones, Ang-
stadt and Miller in 2016 to create the Collec-
tive Creamery CSA, based out of Angstadt’s 
Oley creamery, with Jones as the operations 
manager and Angstadt and Miller as the two 
primary cheese makers.

“We thought between the three of us, we 
could pool our resources and move beyond 
farmers markets,” Angstadt said.

According to Jones, the trio didn’t invent 
the idea of a cheese-based CSA. But, she 
said, “A cheese CSA is still pretty unique.”

Jones said it also makes sense.
“You can get subscriptions for anything 

today — dog products, beauty products —
why not cheese?” she said.

A profitable boost
The Collective Creamery is now heading 

into its third year. And while it is still just 
a small part of each of the cheesemakers’ 
business, it is an important one.

By eliminating the middleman, the chee-
semakers get more of the profit.

Angstadt said her profit margin is gener-
ally about 15 percent to 20 percent on the 
roughly $150,000 in gross sales she has in a 
year. That makes it a challenge to maintain 
a capital-intensive operation. Anywhere 
she can improve the profit margin is a boost.

Profits on the CSA vary from month to 
month, but she said they tend to average at 
the higher end of her overall profits.

The current CSA package from the Col-
lective Creamery ranges from $180 for a 
once-a-month pickup of two pounds and 
four varieties of cheese for four months 

to $280 for a twice-
monthly pickup 
of one-and-a-half 
pounds and three 
varieties of cheese 
for four months. 
CSA packages gen-
erally run from five 
to six months. The 
current package is 
shortened since the 
current CSA season 
has already begun.

Customers pick 
up their orders at 
participating loca-
tions. Most are busi-
nesses that focus on 

local craft foods and products like farm 
stands or craft brewers, which support “buy 
local” efforts.

Having a variety of pickup locations in 
the region helps the Collective’s members 
spread their cheese sales farther than they 
could on their own.

Subscriptions can be picked up in two 
Berks County locations — Hidden River 

Brewing Co. in Douglasville and Covered 
Bridge Farmstand in Oley — and at one 
location in the Lehigh Valley — Bonn Place 
Brewing Co. in Bethlehem. Other pickup 
locations are in the Chester County and 
Philadelphia areas.

By having a wider client base, the chee-
semakers also are able to offer more variety. 
Angstadt and Miller rotate between six 
varieties of cheese, including Angstadt’s 
Witchgrass, her version of a French Valen-
cay cheese, and Miller’s Clipper, an aged 
raw-milk cheese. They also reach out to 
other cheesemakers in other regions, hop-
ing to include their specialty craft cheeses 
in the CSA to give customers more options.

For example, Miller is currently work-
ing with a sheep farmer to blend sheep 
and cow milk together to make a creamy 
Camembert-style cheese.

Ultimately, their goal is to turn cheese 
lovers into die-hard cheese fans.

“We want to cultivate the cheese culture 
in this area like it is in Europe. We don’t want 
people to see cheese as a guilty pleasure, but 
as a food you eat every day,” Angstadt said. 
“This is a way to grow the cheese community.

“People don’t see fine cheese as a neces-
sity,” added Jones. “When they go to the gro-
cery store they feel they have to get produce 
and bread … we want them to think of fine 
cheese like that, not as a luxury.”

Miller sees the craft cheese industry 
growing in much the same way the craft beer 
industry has developed and grown, with 
those in the industry working cooperatively 
instead of competitively to boost the entire 
industry by sharing tips and efforts.

“It’s the whole ‘a rising tide raises all 
ships’ kind of thing,” she said. “We all benefit 
from a stronger cheese industry.”

Jones said the trio is focused on being a 
regional leader in the craft cheese industry. 
They aren’t planning any major expansion. 

But they are on the lookout for more pickup 
locations along their current route and for 
pockets of cheese lovers who may want to 
get in on their offerings.

“We have to be lean and use the resources 
we have,” Jones said.

One secondary benefit to the women’s 
local craft cheese making is the small boost 
it gives to the region’s dairy farmers, which 
Angstadt said are struggling with low prices 
on the commodities market.

She said there is a dairy crisis across the 
nation.

According to the National Family Farm 
Foundation, America has lost over half 
its dairy farmers in just the last 16 years, as 
wholesale dairy prices have dropped below 
1970 prices.

“Because of the quality I demand, I pay a 
premium for the milk,” she said.

Her sources include Spring Creek Farm in 
Wernersville, an organic dairy farm.

Greg Stricker, a partner in Spring Creek, 
said he pays special attention to the milk he 
produces for Angstadt.

“I always try to make the highest-quality 
milk, but we try to concentrate on making a 
milk that is higher in protein and butter fat 
to make her cheeses,” Stricker said.

Stricker said the extra money a cheese-
maker like Angstadt is willing to pay repre-
sents a needed boost for small farms like his.

“It’s a huge benefit to us when a local 
business like that uses our product,” he said. 
“It’s essential to find someone making a 
higher-end product to compete.” <

DAIRY GODMOTHERS

Specialty cheese biz taps into local dairies

From left, Sue Miller, Stefanie Angstadt and Alex Jones brought together their collective 
talents to form the Collective Creamery CSA in 2016. PHOTO/SUBMITTED

Honey-Bell is a brie-style cheese made by 
Stefanie Angstadt in her Oley creamery. 
PHOTO/SUBMITTED

“You can get subscriptions 
for anything today — dog 

products, beauty products 
— why not cheese?”

— Alex Jones, Collective Creamery CSA
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Craft-beer boom spurs local hops farmers

By Jason Scott

jscott@cpbj.com

Pennsylvania leads the nation in craft-

beer production.

But while more beer is being brewed in 

places like Carlisle, Harrisburg and York, 

brewers here must rely on some key in-

gredients that often travel long distances.

One is hops, which are not widely 

grown in Pennsylvania, or on the East 

Coast in general.

In fact, most hops come from Washing-

ton, Oregon and Idaho, which account for 

the majority of the country’s hop produc-

tion. Washington alone has about 40,000 

acres of hops.

Two Cumberland County hop farmers 

are hoping to claim a piece of that market 

and inspire other Pennsylvania farmers to 

consider cultivating the crop for breweries 

in Pennsylvania.

“It’s a niche thing. Not too many peo-

ple do it,” said Michael Reifsnyder, who 

planted 3,400 hop plants on his 15-acre 

West Pennsboro Township property in 

2017. 

A big reason for the lack of new hop farm-

ers is difficulty in getting started and com-

peting with larger established operations. 

“These local houses are up against com-

panies that can reach a better economy 

of scale, plus have quality control proce-

dures and logistics plans that have been 

in place for decades,” said Brandalynn 

Armstrong, co-owner of Zeroday Brewing 

in Harrisburg. “It makes it harder for the 

small producer to compete.”

Hop growing requires a large trellis for 

the twining vines and an irrigation system. 

Farmers also need special equipment to 

harvest, process and package the hops. 

Hops, which take three years to reach 

full harvest, also are prone to pests and 

diseases and can be difficult to grow in 

certain soil types and climates. 

But Reifsnyder, who retired in 2011 

from the U.S. Navy after 22 years of service, 

took a chance on hops after experiment-

ing with grapes and asparagus on his 

Carlisle-area farm, dubbed GEMS Farm. 

He also saw success at nearby hop yard 

Sunny Brae Farms and thought his farm 

could provide complementary varieties of 

fresh local hops to small breweries.

He and his wife, Sharon, along with 

their two teenage daughters, maintain 

the hop yard, which is entering its second 

year of harvest. GEMS currently grows five 

varieties of hops on 3.25 acres, but the plan 

is to eventually grow to seven acres, plant 

a wider variety of hops and reach more 

breweries.

“Expansion is on our radar,” he said.

Local thirst

In preparation for hop harvest later 

this summer and early fall, th
e Reifsny-

ders recently purchased equipment that 

will allow them to pelletize dried hops 

— meaning to grind them into powder 

and press them into small pellets. Pellet-

ized hops have a longer shelf life
 and are 

what many brewers rely on throughout 

the year.

The farm’s hop yard could yield about 

5,000 or 6,000 pounds of hops this year.

GEMS expects to pelletize the majority 

of its hops this year after selling almost 

all of its harvest last fall to local breweries 

making wet-hopped beers — also known 

as fresh-hop beers that use hops fresh off 

the vine. 

Wet-hop batches of beer can use five 

to 10 times as many hops as pelletized 

batches.  

Local brewers say they are eager to buy 

more local ingredients, including hops, 

but purchasing decisions come down to 

quality, price and availability.

Jeff Musselman, head brewer at the 

Millworks in Harrisburg, said the local 

market has struggled to check all three 

buckets. Most local hop farms are growing 

on one or two acres and not pelletizing.

“The vast majority of local hops are 

brewed in late summer or early fall for 

wet-hop beers,” he said. “That has been 

the big limitation.”

The Millworks and other breweries said 

they would like to buy more local hops 

year round, especially pelletized hops, to 

support farmers. 

“I think brewers absolutely want to use 

it,” Musselman said, noting the differences 

in smell and taste between East and West 

Coast hops. 

But Musselman said he expects local 

hops would cost more than those from 

larger West Coast suppliers, given the 

lower hop volumes at local farms. Nev-

ertheless, he said he would still b
uy local 

hops for special PA Preferred brews, i.e., 

beers made with Pennsylvania-produced 

agricultural commodities, like hops or 

grain.  

Victor Shaffer and Andrew Lyons start-

ed growing an acre of hops outside of 

Mechanicsburg last year. Th
eir company, 

called Lion Bines Hop Farm, is expected to 

produce a partial harvest of hops this year 

and a full harvest next year. 

But the partners are investing now in 

processing equipment to pelletize their 

hops, with an eye on making extra money 

by pelletizing hops for other farmers.

“In the future, we would love to process 

for other farms so there is less of a cost 

barrier,” Shaffer said. 

Both Cumberland County hop farms 

acknowledged the hops business in Penn-

sylvania is not much more than a seedling. 

But through trial and error, they are opti-

mistic hop farms will begin to sprout. 

“I hope we see more hop growers,” Rei-

fsnyder said. <

Lancaster County is continuing to draw 

more people, with 2018 as the ninth consec-

utive year that the county saw increases in 

visitors, visitor spending and tourism jobs.

The nine-year uptick is the result of a 

diverse group of businesses and continued 

changes in the perception of the county, 

the county’s tourist information center, Dis-

cover Lancaster, wrote in a recent report.

Visitors to the county spent $2.24 billion in 

2018, up 4.6 percent from $2.14 billion in 2017. 

Of that total, $482 million of went to wages and 

salaries for the 16,968 people working in the 

Lancaster County tourism industry, accord-

ing to the report by Discover Lancaster, which 

is based in East Lampeter Township.

The number of visitors to the county also 

increased, rising from 8.64 million in 2017 

to 8.85 million people in 2018, an increase 

of 2.5 percent.

The report’s data was provided by Oxford, 

England-based Tourism Economics and 

based on hotel-tax collections reported by 

the county, average hotel-room rates and 

trends in visitor spending.

Lancaster County has had a long tradi-

tion of enticing tourists to its Pennsylvania 

Dutch dining, outlet shopping and family 

attractions like the Strasburg Railroad in 

Strasburg Township and Dutch Wonder-

land in East Lampeter Township.

Those attractions have continued to pull 

in tourists from across the globe but now 

share the market with new businesses and 

destinations.

They include popular restaurants and 

bars, revitalized downtowns in places like 

Lititz and Columbia, and outdoor activities 

like Refreshing Mountain Retreat in Clay 

Township, according to Joel Cliff, director 

of communications for Discover Lancaster.

“We have worked on broadening our 

brand for the last five or six years to expand 

people’s expectations of what Lancaster is 

all about,” Cliff said. “There are eight or 12 

reasons to come to Lancaster not just the 

three you already knew.”

The tourism increases also mirror the 

economic growth in the U.S. as a whole, ac-

cording to Cliff.

“Clearly the economy has continued to 

build itself back after the Great Recession,” 

Cliff said. “It was building steam in 2017 and 

certainly last year.” <

— Ioannis PashakisLancaster County tourism sees gain in visitors

Mike and Sharon Reifsnyder stand in the hop yard of their West Pennsboro Township 

farm. They began growing the crop in 2017 in a bid to make locally grown hops more 

available.     PHOTO/MARKELL DELOATCH
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According to the association, drones 

will offer $82.1 billion in economic benefits 

and create 100,000 new jobs in the United 

States alone by 2025. The association’s goal 

is to encourage state leaders to support 

the development of a drone industry – or 

unmanned aircraft systems, as they are 

more formally known – because other states 

already are doing so. 

For example, New York is putting up $30 

million to pay for a 50-mile unmanned air 

corridor between Syracuse and Rome, the 

association said. Other states have become 

federal test sites for the drone industry, 

while others have been joining regional 

partnerships to develop initiatives. As each 

day passes, Pennsylvania seems to be falling 

further behind in developing a domestic 

drone industry, observers said.

For now, the association isn’t asking 

Pennsylvania’s leaders for much – except 

to be aware of what is going on and to offer 

support as ideas develop, several people 

said. One goal is to create a working group 

within the state aviation caucus – a legis-

lative group – to develop a roadmap that 

would “identify funding opportunities to 

support critical drone infrastructure,” the 

association said in a fact sheet. 

The association isn’t asking for new regu-

lations, pointing out that drones are regulat-

ed by the Federal Aviation Administration, 

or FAA, which controls U.S. airspaces and 

already requires commercial drone opera-

tors to get a license. 

But that doesn’t mean there is no room 

for action on the state level. In October 

2018, Pennsylvania lawmakers passed Act 

78, which limits the ability of municipali-

ties to regulate unmanned aircraft unless 

authorized by the statute. 

Local jurisdictions often move to pass 

ordinances that can interfere with commer-

cial operators, said David Day, executive 

vice president at Keystone Aerial Surveys 

based in Philadelphia. That makes educa-

tion critical, he added.  

Keystone does work nationwide and has 

found that some officials in states – such as 

New York and New Jersey – are more aware 

of issues facing the drone industry than 

those in Pennsylvania. The advocacy day 

was an effort to change that, too, he said. It 

also is hoped that Pennsylvania’s govern-

ment agencies will increasingly adopt the 

technologies, as agencies in other states 

have, Day added.

The association maintains that 36 out of 

the 50 states have transportation depart-

ments that fund centers or programs for 

drone operations. PennDOT, it s
aid, is not 

among those that have initiated outside 

programs. 

Alexis Campbell, PennDOT press secre-

tary, said PennDOT has an active internal 

drone program and has been flying drones 

for several years.

“We’ve recently advanced our operator 

training and certification program and are 

currently engaged with a pilot program as-

sessing efficiencies for the use of drones for 

3D modeling of stockpiles, excavations and 

roadway slide areas,” she said in a written 

response to questions.

Flying into new roles

Several attendees at the June 11 event 

said they think state leaders will be sup-

portive of ideas to expand drone programs 

both within state agencies and with com-

mercial applications once they understand 

the potential. 

Tasks such as bridge inspections or aerial 

surveys that once took weeks to conduct 

can now be done in a day or so, Day said. 

Farmers, utilitie
s and others have seen how 

drones can reduce the costs of projects and 

inspections. They also have weighed the li-

ability risks and realized they are better off 

using drones. 

Governments, however, seem to have a 

higher hurdle to overcome when liability 

concerns are raised, Day said. 

Several experts noted the concerns can 

be eased once the options are carefully 

weighed. For example, the risks to survey a 

utility
 line traditionally would involve work-

ers using ladder trucks to examine high-

voltage wires, which is dangerous work that 

could take weeks. Now, drones with cam-

eras can inspect the same line in a fraction 

of the time – and without putting people in 

harm’s way.

As people become more aware of how 

drones can be used, the industry has taken 

off, Day and others said. 

Keegan Flahive is a remote pilot for Argos 

Unmanned Aerial Solutions based in Lititz. 

When the company was founded in 2015, 

it did a lot of work with real estate compa-

nies that wanted aerial views of properties, 

Flahive said. The company now does work 

for a number of different clients, including 

construction companies, utilitie
s and gov-

ernment agencies.

The opportunities for creating new jobs 

and businesses are vast, said Albert R. 

Sarvis, an assistant professor of geospatial 

technology at Harrisburg University of Sci-

ence and Technology. HU has adapted its 

geospatial programs to include the use of 

drones and has sponsored summer camps 

for students in high school and middle 

school to encourage interest in the technol-

ogy, Sarvis said. 

Others pointed out that drones have been 

used in the film and television industries, as 

well as in surveying rail lin
es and in police 

and emergency applications, such as river 

rescues. One story told during the June 11 

event was how cattle had ruined a portion of 

a farmer’s crops. A drone was able to assess 

the total damage, which helped justify the 

insurance claim.

Then there are the spin-off businesses. 

Ryan Boswell is the Philadelphia-based 

sales manager for PhaseOne Industrial, 

a camera company based in Colorado. 

PhaseOne cameras can be outfitted on 

various drones to do a variety of work for 

governments, quarry operators and utility
 

companies, among others, Boswell said. 

Day said the drone  industry is com-

petitive in that anyone can buy a drone for 

around $500 and set up shop. However, 

commercial operators are required to take 

FAA training to become a licensed remote 

pilot, he and others said.

At Keystone, Day said, prices can range 

depending on the job and the location. A 

day of aerial camera work with a licensed re-

mote pilot might cost about $2,000 in some 

high-density areas in New York or New Jer-

sey and perhaps about $1,000 elsewhere. <

DRONE
continued from page 1

David Heath, director of the PA Drone Association, prepares to make remarks at Drone Advocacy Day June 11 in Harrisburg. Heath and other 

supporters hope to encourage state leaders to support the growing drone industry.     PHOTO/THOMAS A. BARSTOW

“We’ve recently advanced 

our operator training and 

certification program and 

are currently engaged with 

a pilot program assessing 

efficiencies for the use of 

drones for 3D modeling of 

stockpiles, excavations and 

roadway slide areas.”

Alexis Campbell, PennDOT press 

secretary
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NEWSMAKERS
Promotions, appointments, hires

ACCOUNTING
Chambersburg-based Rotz and 

Stonesifer named 
Dennis Shindle 

senior manager. 
He provides tax, 

consulting and 
financial state-

ment services 
to closely held 

companies. He is 
a CPA and a graduate of Shippens-

burg University. ARCHITECTURE/
ENGINEERING

Lancaster-based RGS Associ-

ates named Jake Krieger proj-

ect landscape architect. He has 

a bachelor’s degree from Temple 

University. Matthew Fauth was 

named a computer aided drafting 

and design designer. He also is a 

sergeant in the National Guard. He 

has an associate degree from York 

Technical Institute. Upper Dublin Township, Mont-

gomery County-based McMahon 

Associates Inc. named Christo-

pher K. Bauer an associate. He is 

general manager of the Camp Hill 

office. He has more than 20 years 

of project management and trans-

portation engineering experience 

and has helped municipalities 

through their responsibilities as 

local project sponsors on state 

and federally funded projects. He 

also serves municipalities’ day-

to-day traffic consulting needs. 

He is a professional engineer and 

professional traffic operations 

engineer.  
Swatara Township-based Skelly 

and Loy named LeShelle Smith 

marketing spe-
cialist. She will be 

responsible for 
graphics coordi-

nation, including 
preparation of 

brochures, charts 
and exhibit ma-

terials. She will 
assist with the development of 

special marketing and public rela-

tions programs, communications 

and media plans and ensuring 

that the website is current and 

consistent. She has a degree from 

Elizabethtown College.  

BANKING/FINANCE

Lower Paxton Township-based 

Centric Bank named Patricia A. 

Kuhn assistant manager of the 

Silver 
Spring 

Township Finan-
cial Center. She 

will cultivate new 

customer rela-
tionships, man-

age the internal 

sales process, 

maintain 
the 

branch’s operational proficiency 

and mentor her financial center 

team. Most recently, she was a cor-

porate social responsibility super-

visor and head teller II with First 

National Bank. She has a bach-

elor’s degree from York College.  

Lower Allen Township-based 

Members 1st Federal Credit 

Union named 

Alma Jimenez 

branch manager 

of the location 

inside the Gi-
ant Foods store 

on East Market 

Street, York. She 

was a branch 

manager for PNC Bank.  
Manheim Township-based 

Ambassador Advisors LLC named 

Christopher R. 
Coolidge chief 

investment of-
ficer. He leads 

the wealth man-
agement depart-

ment and works 

with various oth-
er departments. 

He is a chartered financial analyst 

charterholder.  
Manheim Township-based 

RKL Wealth Management LLC 

named William M. Onorato a 

senior wealth 

strategist. He will 

advise high-net-
worth families 

on multigenera-
tional planning, 

legacy planning, 

business succes-
sion and estate 

planning. He has 25 years of es-

tate planning and wealth strategy 

experience. He has a bachelor’s 

degree and an MBA from Loyola 

College and a law degree from the 

University of Baltimore.  Millersburg-based Mid Penn 

Bank named Julie A. Bramlitt 

financial adviser for Mid Penn 

Financial Services. She will help 

clients prioritize, organize and 

simplify their financial matters
 

with customized financial solu-

tions. She has 25 years of banking 

and financial services experience 

and was a financial adviser with 

Smoker Wealth Management. 

She has bachelor’s and master’s 

degrees from Ashford University. 

Laura J. Melfi was named senior 

vice president and cash manage-

ment officer with Mid Penn’s First 

Priority Bank division. She will be 

based in Chester County and con-

tribute to deposit growth through 

business development activities. 

She will also generate fee income 

through cash management prod-

ucts and services, and expand and 

retain customer relationships. She 

has 43 years of financial services 

experience.  CONSTRUCTION
Lancaster-based 

Wohlsen 

Construction Co. named Manuel 

Maza 
project 

manager and es-
timator. He was 

project engineer. 

He has a bache-
lor’s degree from 

Millersville Uni-
versity.  

York-based Wagman Construc-

tion Inc. named Joe Corson direc-

tor of business development for 

Maryland. He will 

expand the firm’s 

participation in 

o p p o r t u n i t i e s 

and 
enhance 

client relation-
ships throughout 

Maryland. He has 

30 years of con-
struction industry experience. He 

has a bachelor’s degree from the 

University of Baltimore. 
EDUCATIONMillersville University named 

John Cheek director of web and 

creative services. He will over-

see the creative 

production op-
eration and serve 

the university’s 

marketing needs, 

focusing on un-
dergraduate and 

graduate admis-
sions, advance-

ment and the president’s office. 

He will also oversee design aspects 

of the school’s website. He was 

creative director of Schiffer Pub-

lishing. He has a bachelor’s degree 

from Millersville. GOVERNMENT 
Harrisburg-based Pennsyl-

vania Public Utility Commis-

sion named Amy S. Goldman 

of Philadelphia and Matthew 

Hrivnak of Cumberland County 

members of the Pennsylvania 

Telecommunications Relay Ser-

vice Advisory Board. Goldman 

has been a public member of the 

board. She is a speech-language 

pathologist, has conducted 

trainings on the importance of 

telecommunications for those 

with disabilities and has been 

involved with the administra-

tion of Pennsylvania’s telecom-

munications device distribution 

program. Hrivnak will represent 

the PUC’s Bureau of Consum-

er Services on the board. He 

is manager of compliance and 

competition in the bureau’s pol-

icy division.   
Harrisburg-based State Civil 

Service Commission named Te-

resa Osborne of Lackawanna 

County a commissioner. She was 

secretary of the Pennsylvania De-

partment of Aging.  HEALTH CARE 
East Pennsboro Township-

based Geisinger Holy Spirit 

named Dr. Ming Jang a member 

of Geisinger Ho-
ly Spirit Primary 

Care. He will see 
adult patients 

and specialize 
in geriatric care. 

He was a clinical 
assistant profes-

sor of medicine 
in the division of geriatric medi-

cine at the University of Pennsyl-

vania’s Perelman School of Medi-

cine. He has a medical degree 

from Drexel University College 

of Medicine.  HOSPITALITY
Abbottstown, Adams County-

based Hanover Country Club 

named John Danehy manager. 

LAW 
East Hempfield Township-

based Russell, Krafft & Gruber 

LLP named Ju-
lia G. Vanasse a 

member of the 
family law prac-

tice group. For 
nearly 20 years, 

she was a Lan-
caster County 

divorce master, 
and she has 30 years of combined 

family law experience. She has a 

bachelor’s degree from the Col-

lege of William and Mary and a 

law degree from Dickinson School 

of Law. 
 

Susquehanna Township-based 

Mette Evans & Woodside named 

Matthew D. Co-
ble a sharehold-

er. He represents 

insurance com-
panies, fraternal 

benefit societies, 

insurance pro-
ducers and third-

party administra-
tors in insurance regulatory, trans-

actional and litigation matters.  

MARKETINGLancaster-based 
Godfrey 

named Luke Weidner an asso-

ciate creative director. He will 

oversee message unification and 

brand consisten-
cy and align cre-

ative resources 
with project and 

account needs to 
ensure efficien-

cy. Most recent-
ly, he was the 

design manager 
for Artisanal Brewing Ventures. 

Weidner has a bachelor’s degree 

from Penn State. NONPROFITS
Philadelphia-based Pennsyl-

vanians for Modern Courts named 

retired Judge 
Lawrence 

F. 
Stengel a board 

member. He is 
a shareholder 

with Manheim 
Township-based 

Saxton & Stump 
and former chief 

judge for the Eastern District of 

Pennsylvania. PUBLIC AFFAIRS
Harrisburg-based Triad Strate-

gies LLC named Rob Ghormoz 

a senior associate in the govern-

ment affairs practice. He was a 

senior adviser to Gov. Tom Wolf’s 

re-election campaign and led his 

2019 inauguration. He has a bach-

elor’s degree from Penn State.  
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Expecting a record year for lending and 

more growth, the Lancaster-based Commu-

nity First Fund has been adding staff and 

restructuring its executive team.

The nonprofit economic development or-

ganization recently hired Michael Carper, the 

former CEO of the Housing Development 

Corp. MidAtlantic, to be its chief credit officer. 

Community First Fund also contracted with 

a finance expert from Chicago to serve as CFO 

until it h
ires someone to the post full-time.

“We’re adding and growing dramatically,” 

said Dan Betancourt, the organization’s presi-

dent and CEO.

Community First Fund provides financ-

ing for small businesses, affordable housing 

projects and nonprofit organizations located 

in low-income communities and serving dis-

advantaged groups, including Latino and Af-

rican-American entrepreneurs. And the need 

for services is rising.

The organization, which started out serving 

Lancaster, now covers 15 counties in Central 

Pennsylvania, the Lehigh Valley and suburban 

Philadelphia. Its staff has grown from 20 to 40 

over the past five years and it is making more 

direct loans to businesses, with volume rising 

from about $10 million to $30 million in the 

past three years. 

The nonprofit also has opened new loan offic-

es in Allentown and Philadelphia where it would 

like to add more people to expand lending.

“We expect to go deeper into markets we are 

in,” Betancourt said.  

But depth, he said, requires a bigger team. 

That starts at the executive level.

In addition to adding new execs, the non-

profit has made some internal promotions.

COO Joan Brodhead was recently named se-

nior executive vice president and chief strategic 

initiatives officer, while senior vice president of 

lending James Buerger was elevated to execu-

tive vice president and chief lending officer.

Community First also has hired staff to work 

under each of the C-suite executives.

The growth comes at a time when Commu-

nity First has been positioning itself as a go-to 

resource for investors and developers inter-

ested in the federal opportunity zone program, 

in which investors can get a tax break on capi-

tal gains by investing in projects in qualified 

distressed areas, dubbed opportunity zones.

The investments typically will flow through 

what are known as qualified opportunity funds. 

Community First has been working to develop 

such funds, which could work in combination 

with other state and federal incentives.

Among the most notable of those is the 

New Markets Tax Credit program, a federal tax 

credit program operated by the U.S. Treasury 

Department that helps support large urban 

redevelopment projects.

Community First is one of two local orga-

nizations that can apply for those federal tax 

credits. 

The other — Harrisburg-based Common-

wealth Cornerstone Group, a subsidiary of 

the Pennsylvania Housing Finance Agency 

(PHFA) — recently was awarded $55 million 

in the latest round of funding.

Community First was shut out but hopes 

its clients still can take advantage of the in-

centives.

“We plan to work with clients and try to 

help them find an allocation through another 

organization,” Betancourt said. 

Community First and Commonwealth Cor-

Pictured, clockwise from bottom left, is Community First Fund’s executive team: Dan 

Betancourt, president and CEO; Mike Carper, chief credit officer; James Buerger, executive 

vice president and chief lending officer; and Joan Brodhead, senior executive vice president 

and chief strategic initiatives officer.      PHOTO/SUBMITTED

Tax credit plan

After being shut out in the last fund-

ing round in 2017, Central Pennsylvania will 

receive a share of 2018 tax credits under a 

new round of funding from a federal program 

designed to support large urban redevelop-

ment projects: the New Markets Tax Credit.

The U.S. Treasury Department last month 

awarded $55 million in tax credits to the 

Pennsylvania Housing Finance Agency’s 

Commonwealth Cornerstone Group, based in 

Harrisburg. 

Commonwealth Cornerstone’s executive 

director Charlotte Folmer said the funding 

will help the nonprofit tackle a hefty pipeline 

of projects seeking funding. 

“We have over 40 projects requesting 

over $700 million,” she said, noting that the 

requests come from across the common-

wealth.

Folmer said she hopes the tax credits will 

be able to support about seven projects this 

year — likely mixed-use, commercial and 

community service projects — with a focus on 

those that exceed $5 million.

Developers often have to spend more 

money to buy and fix up vacant and blighted 

properties than they can expect to get back 

in rental rates once construction is complet-

ed. The New Markets program takes private 

equity from investors, usually banks, and 

turns that money into gap financing to help 

developers offset some of the construction 

costs and keep rents in line with what a local 

real estate market can support.

The investors receive tax credits in return, 

which count against their federal income 

taxes.
Investors can receive credits totaling 39 

percent of their investment. They can use the 

credits over seven years as such: 5 percent 

per year for the first three years and 6 per-

cent for the next four years.

Folmer said it will be several weeks until 

Commonwealth Cornerstone receives its 

federal allocation, the organization’s eighth. 

The previous seven allocations have helped 

fund 38 developments in the state, including 

the Hamilton Health Center in Harrisburg, 

Lancaster’s Keppel Building and the renova-

tion of Gettysburg’s Schmucker Hall.

In the meantime, officials are narrowing 

down mixed-use and commercial projects 

across the state that could receive the tax 

credits. Part of that selection process could 

include working with Lancaster-based 

Community First Fund, which did not receive 

tax credits this year but has its own backlog 

of projects.

The two midstate nonprofits have part-

nered on tax-credit projects in the past, 

including the redevelopment of the former 

Bulova building in Lancaster. Commonwealth 

Cornerstone poured $10 million in tax cred-

its into the project, while Community First 

added another $8 million.

Folmer said project announcements could 

come this fall.

Community First Fund 

expanding executive team
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‘Ugly food’ distribution industry takes off in Idaho
BY ALX STEVENS
SPECIAL TO THE IDAHO BUSINESS REVIEW

Two companies have now come to 
Idaho with the goal of reducing food waste 
and promoting grocery affordability by 
distributing ugly or imperfect food.

Imperfect Foods and Misfits Market 
are selling misshapen or surplus produce 
— like meat and vegetables — and imper-
fect groceries, such as boxed cereal with a 
defective label. These companies tout dis-
counts of up to 30% – 40%, compared with 
traditional grocery store prices. It is esti-
mated up to half of our food goes to waste.

“The more orders we get, the more pro-
duce we can rescue, and the more we can 
deliver to people’s homes, (an important 
thing in light of COVID-19),” said Neil 
Neufeld, COO of Imperfect Foods. “Our 
goal is to support the local economy and 
grow regionally.”

Imperfect Foods and Misfit Market bun-
dle products into orders, then deliver them 
to homes throughout the Treasure Valley, 
and in Misfits Market’s case, throughout 
Idaho.

“We’re very excited to serve Idaho,” 
Abhi Ramesh, founder and CEO of 
Misfits Market, wrote in an email message. 
“Grocery stores are limited by unpredict-
able demand and finite shelf space. Misfits 
Market, on the other hand, is supplier driv-
en and can accept short-coded items and 
move them to customers quickly.”

Imperfect Foods
Imperfect Foods, founded in 2015, is 

headquartered in San Francisco and has a 
fulfillment center in the Portland, Oregon 
area. The immediate goal was to move east, 
as quickly as possible, with the Boise area 
being a priority stop. COVID-19 did delay 
the expansion, and also gave it urgency.

“From what I’ve read, I think we’re very 
like-minded and a good match,” Neufeld 
said. “People want a grocery store. We 
really had to open up for variety so people 
could stop going out.”

Now in the Treasure Valley, Imperfect 
Foods puts together orders then delivers 
them to homes up to two hours in any 
direction from its Treasure Valley location. 
The company has brought five jobs to the 
market so far, Neufeld said, and the goal 
is to increase that to 20 in the immediate 
future.

Imperfect Foods currently partners with 
one Idaho producer (the name was not 
disclosed) and invites others to partner by 
contacting the company through the web-
site, imperfectfoods.com.

The goal in the next couple of months, 
Neufeld said, is to identify local producers 
and other institutions “that fit our model,” 
and prioritize sustainability. Imperfect 
Foods’ business model could also help with 
launching a small business in the industry, 
Neufeld added.

So far, the company highlights “sav-
ing” 139 million pounds of food, and five 
million of that has been donated, such 

as to local food banks. Imperfect Foods 
also accommodates SNAP benefits, and is 
working to repackage broken yet still edi-
ble food products.

“For us, we wanted to make sure that 
it was food for all,” Neufeld said. “We’re 
super excited and hope to serve as many 
people as possible.”

Misfits Market
Misfits Market focuses on offering 

imperfect organic produce through its 
partnerships, and is working on growing 
its presence in Idaho. It recently opened 
a new fulfillment center in Salt Lake City, 
making it the business’s second fulfillment 
center.

This centralized location in the Western 
U.S. allows Misfits Market to ship directly 
to hubs like Boise within a day or two, 
according to Ramesh. It currently ships 
organic produce and pantry staples to the 
majority of the state, and future growth 
plans intend to serve the entire state within 
about a year.

“We encourage Idahoans to try us out 

during the holidays while we’re offering 
new customer discounts,” Ramesh said in 
the email message. “We’re also donating 
five pounds of produce to communities in 
need for each new signup in December.”

The intent is to expand the network of 
Western growers and producers, Ramesh 
added, and Misfits Market is open to 
organic Idaho vendors that want to mini-
mize waste in the food system. Prospective 
partners are encouraged to contact pro-
curement@misfitsmarket.com.

For Misfits Market, the interest in eating 
organic food has increased, but organic 
foods haven’t been particularly affordable 
or accessible, such as in less densely pop-
ulated areas. The case is similar for some 
farmers’ markets and other food distribu-
tion means, and those can charge higher 
fees for service.

Misfits Market hopes to change that. It 
currently serves hundreds of thousands of 
households across the country, and is cur-
rently seeking to service those with SNAP 
benefits in the near future. More informa-
tion is available at misfitsmarket.com.

Visiting Boise’s new Ronald McDonald House — virtually
BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

The Idaho Building Owners and Managers Association 
took a virtual tour of the somewhat-newly-completed 
Ronald McDonald House in Boise on Nov. 24.

The New Ronald McDonald House is not what’s news 
here. The facility opened at the end of January. The news 
is actually the tour. Before the disruption of the pandemic, 
BOMA regularly arranged well-attended tours of notable 
new projects. Since that time, BOMA has not visited any 
building since its March tour of the then-newly-opened 
Idaho Humane Society building.

In a BOMA first, the organization launched the virtual 
building tour just before Thanksgiving. The tour was led 
by the lead architect for the project, Matt Huffield, presi-
dent of Cole Architects in Boise.

“The Ronald McDonald House opened a month before 
COVID hit,” Huffield explained the rationale behind 
arranging the virtual tour. “Other than its clients and staff, 
no one can visit right now. A lot of rooms are vacant right 
now because of COVID.”

Huffield’s rich level of detail was beyond the scope of 

most video or TV audiences but was dead-on for the tastes 
of the typical BOMA member. Huffield did not disappoint 
with the morsels that elevated a mere property description 
to an engaging story of project challenges. 

The project involved a property swap with St. Luke’s. It 
also encompassed moving a city road to compensate for a 
size-restricted lot. ESI Construction of Meridian was the 
general contractor. The firm had to dance an allemande 
to the left to schedule its underground utilities work 
around the limitations imposed by Ada County Highway 
Department’s five-year pavement-cut moratorium rules, 
according to Huffield.

“We had a very short time frame from beginning design 
to opening the doors,” Huffield noted. “It was just 18 months. 
ESI did the construction in two phases because of it: first the 
footing for the foundation and then the rest of the building.”

The project has to juggle a number of conflicting 
requirements including fitting into an historical neigh-
borhood, budget constraints imposed by donation-driven 
funding, a requirement for durable low-maintenance 
materials inside and out and the need for maximizing 
available rooms. After all, the decision to create a new 
facility was driven by years of not-enough-beds at the old 

Ronald McDonald House, just a block away.
The new building tripled the available space with 

44,000 square feet, 48 beds and office space. Instead of one 
kitchen, there are now six. Despite being designed to look 
and feel like a home, the building uses modern materials 
like metal siding inside and cultured stone. Extra touches 
include the loading dock, the outside courtyard and the 
hidden toy room with its secret-passage door.

The project cost just over $15 million, with $5 million 
provided by the national Ronald McDonald House orga-
nization and the rest raised locally. “ESI did their own 
fundraising to keep costs down,” Hufflield added, “often 
obtaining materials and goods as in-kind donations.” The 
structure of the grants and donations added to the time 
constraints on the fast-paced 18-month project schedule.

Compared with previous BOMA tours, the virtual 
event didn’t draw the crowds. It did not struggle to finish 
up in an hour, which was another departure. It also was 
not easy to plan and stage. “I don’t know if I like anything 
about a virtual tour,” Huffield remarked. “It was both 
awkward and challenging.” Despite the challenges, the vir-
tual tour lacked none of the features of BOMA’s in-person 
tours, except perhaps the wear and tear on shoes.

A spread of imperfect produce. PHOTO COURTESY OF MISFITS MARKET

Neufeld Ramesh
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Canadian firm targets gold project north of Salmon
BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

Revival Gold, a mining venture head-
quartered in Toronto, just signaled its seri-
ous intent to move towards gold production 
in Lemhi county with the publication of its 
Preliminary Economic Assessment on Nov. 
17.

The PEA is for a first-phase heap-leach 
operation set up as a restart of the former 
Arnett-Beartrack mine north of Salmon. 
The PEA outlined a projected 72,000 ounces 
of gold per year at all-in sustaining costs of 
$1,057 per ounce for the initial seven years of 
mine life at the brownfield site. 

The former Beartrack Mine was operated 
by the FMC Gold Co. between 1995 and 2006, 
though the property was mostly idled in the 
2000s. To date, it was the largest-producing 
gold mine in Idaho history. The deposit was 
first explored by its former owner in the late 
1980s.

The mineralization at Beartrack is 
described in the historical mining literature 
as a disseminated stockwork-type deposit, 
mined with an open pit and processed by cya-
nide heap leaching. Accessory mineralization 
is a sulfide package of mostly pyrite, arsen-
opyrite and cinnabar, plus stibnite, which is 
no surprise for the antimony-rich and rare 
earth element-rich Beaverhead and Tendoy 
Mountains.

Revival Gold’s exploration program started 
in earnest at the property last year. 

According to Hugh Agro, Revival’s presi-

dent and chief executive, the PEA suggests a 
low-capital intensity restart opportunity.

“This PEA supports Revival Gold’s plans to 
resume meaningful heap leach gold produc-
tion from Beartrack-Arnett with low restart 
capital and robust economics,” Agro said in 
a statement. “Beartrack-Arnett ranks as one 
of the largest independently-owned undevel-
oped gold deposits in the United States.”

He added that Beartrack-Arnett was a 
formerly-producing site. This should give the 
future mine a head start on the permitting 
process for production because baseline envi-
ronmental data and infrastructure already 
exists.

Over the next two years, the company 
plans to continue its exploration efforts across 
the project, expand the resource base and 
advance the first-phase heap leach project 
towards an full-production decision. The 
company proposes to first concentrate on 
processing oxide-rich material. Oxides are 
almost always easier and cleaner to process 
than sulfides. 

Revival Gold was founded in 2017 and 
focused on a property consolidation of the 
former Beartrack-Arnett gold project and its 
environs. The land holdings for the property 
date back to the first governor of the state of 
Idaho, George Shoup. During the land and 
claim acquisition phase of the exploration 
program, the company did pick up a claim 
position belonging to a descendant of Shoup.

Like all mining PEAs, the economic fore-
casting in the document is a forward-look-
ing statement for investment purposes. The 

mineralization the PEA describes may not 
meet the strict mining-industry definition of 
reserves as that portion of mineral resource in 
the ground that can be economically mined 
for a positive return under favorable market 
conditions.

The PEA was prepared in accordance with 
National Instrument 43-101 by Wood PLC 
of Oakville, Canada and Boise, Idaho. The N 
43-101 is a Canadian government standard 
disclosure document for mineral projects. 
According to Canadian law, Revival Gold has 
45 day from Nov. 17 to file a technical report 
summarizing the PEA results, which it has 
stated it will post on its www.revival-gold.com 
website.

Lewiston sees big jump in 
construction value for 2020

BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

The city of Lewiston announced on 
Nov. 24 that the city saw close to $75 
million in construction during its 2020 
fiscal year, which ended on Sept. 30.

“The construction values show a 
robust investment climate in Lewiston’s 
economy, which increases the num-
ber of jobs and housing for everyone,” 
Lewiston Community Development 

Director Laura Van Tersch remarked in 
the city’s press release on the subject.

A total of 71 new homes were built 
in Lewiston during fiscal 2020 with a 
value of $14 million. The total figure for 
all residential construction work was 
$18.68 million. New commercial con-
struction totaled $48.6 million.

In the same time period, the city 
performed 12,729 inspections and 
issued 2,623 building permits in all 
categories.

Gold nugget. PHOTO COURTESY OF THE UNITED 
STATES GEOLOGICAL SURVEY
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Industry partners advance nuclear tech with molten salt
BY ALX STEVENS
SPECIAL TO THE IDAHO BUSINESS REVIEW

I d a h o  N a t i o n a l  L a b o r a t o r y , 
MicroNuclear LLC, The University of Idaho, 
and other partners are advancing nuclear 
reactor technology with newly developed 
testing — and plans for a future product — 
using molten salt as heat and fuel.

The University of Idaho (Idaho Falls) 
has designed and tested a testing device 
that closely simulates how molten salt 
behaves, including in nuclear reactors. The 
next step is to test it at a larger scale. By 
advancing the testing, project members 
said, this will expedite and improve the 
development of nuclear reactors powered 
by molten salt.

INL and MicroNuclear will help with 
the testing and creation of devices.

“We’ll be using the real stuff, to see the 
real effects,” said Piyush Sabharwall, senior 
research scientist at INL. Testing at a larger 
scale is important, he added, because “We 
still need to prove quite a few things.”

And, questions could arise.
“If it didn’t work at a bigger scale, why 

didn’t it work,” Sabharwall posed, because 
the physics remain the same. It is more 
efficient and cost-effective to make changes 
at this level, project members said, and 
avoids complication further in develop-
ment.

Sabharwall is confident that significant 
progress will be made in the anticipated 
few years of model testing.

“Experiments are very essential to vali-
date the models,” Sahbarwall said.

The group is hopeful for grant approval 
from the U.S. Department of Energy that 
would help fund creation and testing of 
devices using the molten salt technology. If 
approved, the grant would fund 80% of the 
project’s costs. Project members expect to 
find out in December or January.

“If the grant is awarded, then the plan 
would be that a reactor would be built,” 
said Rich Christensen, U of I, Idaho Falls 
nuclear engineering director. An interme-
diate model and final model are planned to 
be built and tested at INL.

If the project does not receive the grant 
funding, “We do not intend on giving up,” 
Christensen said.

“This is a reactor system that is very 
simple, safe, and we’d pursue other fund-
ing mechanisms,” Christensen said. “We 
anticipate pushing forward because we feel 
it has great promise and it can add to the 
portfolio the country has today.”

One aspect that makes this testing tech-
nology important is the versatility it has 
across industries (not just nuclear energy) 

and research institutions. Seven other uni-
versities are on board in supporting, and 
using, the testing technology.

The test ing device,  des igned by 
Christensen, uses “ohmic heating” to 
evenly heat liquid via an electric current, 
according to a press release. The fluid 
itself is heated, rather than the traditional 
approach of heating a solid object that then 
heats the fuel.

“The Ohmic Heating concept used in 
the testing actually flowed from the review 
of a technical Journal Article focused on 
food processing,” MicroNuclear CEO Paul 
Marotta said in an email. “So, I would char-
acterize MicroNuclear’s role as concept 
initiator, or, idea generator, then worked 
in close collaboration with a tremendously 
talented group of colleagues to make it a 
reality.”

It acts as a reactor surrogate, project 
members explained in the press release, 
mimicking the internal heat generation 
that would occur within a reactor through 
fission, or the splitting of an atom’s nucle-
us.

“Having this device lets us go in and 
ascertain exactly what the fluid is doing 
inside the reactor,” Christensen said. “That 
lets us make our designs a little bit more 
exact, by making (the device) more exact, 
then they are safer.”

The nuclear energy reactor, referred to 
as the Molten Salt Nuclear Battery, would 
generate heat and produce electricity.

In the Molten Salt Nuclear Battery, heat 

released during the ohmic heating testing 
process causes the molten salt fuel with-
in the battery to rise in a central cylin-
der, the press release stated. Once at the 
top, the fuel moves to a heat exchanger, 
where it is cooled and falls back down the 
space between inner and outer cylinders. 
This natural circulation eliminates the 
need for valves and pumps, improving 
the reliability and simplicity of the reactor 
design.

The ohmically heated reactor surro-
gate, constructed by Blackfoot contrac-
tor Premier Technology Inc., also allows 
researchers to easily physically validate 
computer simulations, according to the 
release, which reduces overall testing cost.

A patent is pending.
“There is a lot of value nuclear pro-

vides,” said Sabhawall. “I’m really passion-
ate about this field because of the value it 
has for the future.”

The passion behind the project
One of the values in the Molten Salt 

Nuclear Battery technology is the auton-
omy it would provide to military bases, 
hospitals and similar institutions.

“All these institutes … they have criti-
cal infrastructure that they don’t want to 
go down, or they don’t want to have that 
facility out of commission, and right now 
most of the military bases are connected to 
the standard grid,” Christensen said. “You 
need a backup power source, that you con-
trol, and if the whole grid goes down, you 

still have power.”
Military operations often rely on diesel 

fuel backup generators, and that fuel could 
cause hang-ups, Christensen and other 
experts say. The molten salt nuclear battery 
would provide fuel for about 10 years of 
operation.

When compared with similar proj-
ects at INL, this testing device and ulti-
mate Molten Salt Nuclear Battery would 
operate with much higher temperatures, 
Sabharwall said.

“They’re all reactors, it’s their footprint, 
how much capacity do they have; each 
has their own role; they are all valuable,” 
Sabharwall said. “We need all of them.”

“It’s hard to see sometimes, but this 
project demonstrates that the core ability 
to create and innovate is alive and well in 
the U.S.,” Marotta wrote. “We just need to 
facilitate more of it.”

Sabharwall added he hopes people will 
keep an open mind when they look at 
nuclear reactor technology, as “the most 
important thing behind any project is the 
intention.” And, he invites open dialogue.

He quoted previous leadership with-
in the energy industry, who stated wind, 
solar, nuclear each have a role to play; 
there’s no competition.

And, for those like Sabharwall, when 
they all come together, and everyone 
believes in each other, everyone wins.

“We are responsible to the future gener-
ations,” Sabharwall said. “We have to look 
at the role we can play going beyond today.”

Saint Alphonsus Boise now a Level I Stroke Center
BY IBR STAFF

Saint Alphonsus Regional Medical Center in Boise has 
been redesignated as a Level 1 stroke center by the Idaho 
Time Sensitive Emergency Statewide Council. The designa-
tion affirms that SARMC provides the highest level of care 
for stroke patients.

“This certification is a testament to the ongoing excep-
tional care that our stroke team provides at Saint Alphonsus 
Regional Medical Center,” said Ondrej Choutka, M.D., 
a Saint Alphonsus neurosurgeon. “We have a dedicated 
stroke unit staffed by a multi-disciplinary team of neurolo-
gists, neurosurgeons, emergency physicians, interventional 
neuro-radiologists, nurses, therapists and technicians.  
When someone suffers a stroke, our expertise can help pro-
vide the fastest response and most precise care.”

The Time Sensitive Emergency Council is an organi-
zation approved and funded by the Idaho Legislature to 

develop a statewide Time Sensitive Emergency system 
of care to address three of the top five causes of death in 
Idaho: trauma, stroke and heart attack. The Level 1 stroke 
designation accounts for performance in 911 access, 
response coordination, transport, pre-hospital response, 
hospital emergency and acute care, rehabilitation, quality 
improvement, public education and prevention efforts. 
Idaho’s TSE program has created three designation levels 
for stroke centers, five levels for trauma centers and two 
levels for heart attack centers.

A Level 1 TSE designation denotes a center that offers 
a full spectrum of neuroendovascular care. The center has 
established time metrics, minimum volumes and specialty 
support to include a 24/7 emergency department.  It also 
has neuro-radiologists available 24/7, to complete radio-
logical interventions including medication and mechanical 
thrombectomy. A Level 1 center also has a dedicated stroke 

response team, full-time stroke coordinator and provides 
neurology, neurosurgery and a dedicated neuro-intensive 
care unit.

Saint Alphonsus has Idaho’s only extensive telestroke 
network, providing immediate care for patients in rural and 
underserved communities. Patients can be seen by using 
real-time audio and video technology, allowing our special-
ists to diagnose and support prompt treatment locally.

The Saint Alphonsus Health System includes the Life 
Flight Network for rapid air transport of stroke patients 
throughout Idaho and Oregon.

Saint Alphonsus is a Catholic ministry and not-for-profit 
health system which operated four hospitals and over 70 
clinics in southwest Idaho, eastern Oregon and northern 
Nevada. The award-winning health system is part of Trinity 
Health, one of the largest Catholic healthcare organizations 
in the country.

Reactor at Idaho National Laboratory. ARTIST’S RENDERING OF UNIVERSITY OF IDAHO MOLTEN SALT NUCLEAR BATTERY TESTING AT IDAHO NATIONAL 
LABORATORY ZERO POWER PHYSICS REACTOR
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Database provides improved access to soil information
BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

The folks at the federal government recently released 
a new data tool that allows map-based inquiries into the 
largest soils database ever assembled.

The Boise office of the Natural Resources Conservation 
Service recently sent out a press release to announce that 
the behemoth National Cooperative Soil Survey database 
has now been tied to a GIS-driven map-based interface. 
The tool is online and free without any logins or registra-
tion required. It is also intuitive and easy to use, which 
often is not the case for giant federal databases stuffed with 
scientific results.

“The valuable soil data map gives users nationwide a 
means to view data that can be used by educators, scien-
tists, farmers, landowners, schools, soil judging teams, the 
general public and more,” said Curtis Elke, NRCS state 
conservationist for Idaho.

“The map lets you search for lab data by using filters or 
by exploring places you care about across the globe,” said 
Shawn Nield, NRCS Idaho state soil scientist. Interested 
users can query by location of interest and have soil data 
available at their fingertips.

The catch here is whether someone has a use for soil 
data beside just those who grow things for a living.

“This is an effort from the NRCS trying to reach out 
even more to construction and engineering,” remarked 
soil and water scientist Jeff Bolt from Brown and Caldwell 
in Davis, California. “For many years, soil science has 
been a small world devoted to farmers but people have 
started to discern its uses beyond agriculture and that soil 
data has uses that cross over.”

The NCCS is the giant soil database compiled by the 
USDA’s NRCS. It encompasses over 50,000 soil analyses 
with a comprehensive national coverage plus additional 

data from throughout the globe. The dataset is organized 
by soil pedon, which is a basic soil unit. A pedon is the 
smallest unit or volume of soil that contains all the soil 
horizons of a particular soil type, usually from the surface 
down to bedrock. The pedon data in the NCCS includes 
geochemistry, soil taxonomy, soil profile, water retention 
characteristics and physical characteristics.

The National Cooperative Soil Survey is the agency that 
used to be known as the Soil Conservation Service. Most 
baby boomers will remember that classic educational film 
from the old SCS about contour-following terraces for 
growing crops to conserve topsoil from erosion.

The SCS became the NRCS in 1994, which might have 
been missed by those who don’t follow the world of agri-
culture. Despite the name change, the monster NCCS 
remained the same. If anything, it got bigger as more soil 
data has been added over the years.

Anyone who works with soil knows the NCCS, includ-
ing those in the earth and environmental sciences. The 
old way into the data was through the National Soil 
Information System. The NASIS is a valuable window 
into the state of the art of relational database structures 

from the 1960s and 70s, when data formats were specified 
by fixed-length fields and data was originally loaded by 
punchcards.

Pulling up the geochemical and physical soil type data 
even has use in search and rescue applications. For exam-
ple, NCCS data was used to eliminate areas in the Severt 
Desert of Utah unsuitable for search by horse for the 2010 
searches for Susan Powell and the 2011 searches for miss-
ing soldier Joseph Bushling.

The search and rescue applications had to reformat and 
load NCCS data into a Geographical Information System 
custom-built for desert searches. An easy map-based 
interface into the data didn’t exist back then. 

The new interface just released offers an easier window 
into the NCCS without the need for a GIS expert to handle 
the data.

“This could be useful for evaluating the ability to dewa-
ter a soil, something every contractor will understand,” 
said Adam Lyman with Syman LLC, an environmental 
compliance company based in Nampa. The moisture 
parameters for soils in the NCCS could afford a quick 
window into the suitability of a soil for dewatering, a nec-
essary task for slope stabilization or building temporary 
or permanent berms. For a construction project moving 
soil from a known pedon, all the physical and geochemical 
data may already be available, potentially saving a contrac-
tor the time and cost of new soil analyses.

The geochemical profiling of soils has been used for 
decades in mining exploration though the data density 
needed to map future economic mineral extraction is at a 
much higher density than the samples in the NCCS.

“I do see this as an aid for scoping out reclamation, 
restoration and revegetation project,” Bolt said. “The new 
interface is a useful reconfigured and user-friendly view 
into the same NCCS soil data we’ve already been using for 
years … it’s most useful for pedon searches.”

A soil sample being taken in a field. PHOTO COURTESY OF 
UNIVERSITY OF IDAHO
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Attorney general reaches 
settlement with three 
Idaho fuel retailers

BY THE ASSOCIATED PRESS
BOISE, Idaho (AP) — Three Idaho 

gas retailers have reached a settlement 
agreement with Idaho Attorney General 
Lawrence Wasden after Wasden’s office 
launched an investigation into their fuel 
prices.

The retailers — Maverik, Jacksons 
Food Stores and Stinker Stores — don’t 
admit any wrongdoing under the agree-
ment, and say they disagree with the 
premise of the attorney general’s investi-
gation. Still, they said they agreed to the 
settlement because it will help consum-
ers facing economic difficulties during 
the pandemic.

Wasden began investigating the fuel 
prices after state and federal officials 
declared a state of emergency because 
of the coronavirus pandemic earlier this 
year. Those emergency declarations trig-
gered a state law that forbids companies 
from selling food, water, fuel or phar-
maceuticals at excessive prices while the 
declarations are in effect.

Under the settlement agreement, the 
three companies will provide a combined 

$1.5 million in sales credits during 2021 
by selling fuel at a lower margin than the 
average margin earned by fuel retailers 
in neighboring states. For instance, if gas 
stations in neighboring states normally 
sell fuel for 25 cents more per gallon 
than the wholesale cost, the three Idaho 
companies could earn credits of 10 cents 
per gallon by selling the fuel at 15 cents 
more than the wholesale cost.

BLM releases plan to help 
reduce future massive 
wildfires in US West

BY THE ASSOCIATED PRESS
BOISE, Idaho (AP) — U.S. officials on 

Friday released an overarching plan for 
removing or changing vegetation over 
a huge swath of the U.S. West to stop 
devastating wildfires on land used for 
cattle ranching, recreation and habitat for 
imperiled sage grouse.

The plan released by the U.S. Bureau of 
Land Management aims to limit wildfires 
in a 350,000-square-mile area of mainly 
sagebrush habitat that includes parts of 
Idaho, Oregon, Washington, California, 
Nevada and Utah.

The plan, which cost about $2 million, 

originated during the Obama adminis-
tration as officials sought to avoid list-
ing sage grouse as protected under the 
Endangered Species Act, which could 
have severely limited mining, ranching 
and recreation.

Giant rangeland wildfires in recent 
decades have destroyed vast areas of sage-
brush steppe ecosystems that support 
some 350 species of wildlife. Experts say 
the blazes have mainly been driven by 
cheatgrass, an invasive species that relies 
on fire to spread to new areas while kill-
ing native plants, including sagebrush on 
which sage grouse depend.

Sage grouse were never listed but 
remain imperiled. The Trump administra-
tion, while lifting restrictions on mining 
and other extractive industries, moved 
ahead with efforts to control the giant 
blazes that typically also destroy range-
land needed by cattle ranchers.

“Restoring sagebrush communities 
improves the sustainability of working 
rangelands and can reduce the expan-
sion of invasive annual grasses,” Deputy 
Director for Policy and Programs William 
Perry Pendley said in a statement. “People 
in the Great Basin depend on these land-
scapes for their livelihoods and recre-
ation, and wildlife rely on them for hab-
itat.”

The plan released Friday does not 
authorize any specific projects. Instead, its 
analysis can be used to OK treatments for 
projects involving prescribed fires, fuel 
breaks and other measures to prevent or 
limit massive blazes that have worsened 
in recent decades.

U.S. land managers typically analyze 
proposed projects by writing environ-
mental impact statements to avoid inad-
vertently harming some aspect of the 
environment.

The plan released Friday is called a 
programmatic environmental impact 
statement. Its analysis can be used to help 
OK “project-level” environmental impact 
statements without having to duplicate 
previous studies, saving time and money, 
officials said.

Specifically, the agency said the docu-
ment can be used to help local land man-
agers comply with an environmental law, 
the National Environmental Policy Act, 
when land managers seek approval for 
specific projects.

Erik Molvar, executive director of 
Western Watersheds Project, blasted the 
document as essentially a way to manage 
land to benefit ranchers while harming 
wildlife.

“With this project, the BLM is clearly 
trying to write itself a blank check to do 
large and damaging vegetation removal 
without any further input or detailed 
analysis,” he said. “This is an agency 
whose track record of vegetation manip-
ulation has overwhelmingly resulted in 
habitat destruction.”

In a related matter, the bureau last 
summer approved a plan to limit wildfires 
in sagebrush habitat in Idaho, Oregon, 
California and Nevada by building some 
11,000 miles (18,000 kilometers) of fuel 
breaks on strips of land up to 165 yards 
(150 meters) wide.

Ecologists have offered mixed respons-
es on that plan, noting it will fragment 
habitat and likely harm some wildlife, 
including sage grouse. However, they 
note, the massive and at times unstoppa-
ble wildfires can destroy huge chunks of 
habitat.

The plan released Friday could lead 
to more fuel breaks. Other treatments 
include mechanical removal of vegeta-
tion, prescribed fire, targeted grazing by 
cattle and revegetation.

Idaho Lt. Governor 
promotes ‘walk-thru 
disinfectant cubes’

BY THE ASSOCIATED PRESS
BOISE, Idaho (AP) — Idaho Lt. Gov. 

Janice McGeachin has proposed using mil-
lions of dollars in coronavirus relief aid to 
have a Nevada company install additional 
safety technology including “walk-through 
disinfectant cubes” at the state Capitol in 
Boise.

McGeachin, a Republican, promoted 
the “very high-tech equipment” manu-
factured by Xtreme Manufacturing in Las 
Vegas to reporters Nov. 24 while criticizing 
Republican Gov. Brad Little’s coronavirus 
response, the Idaho Press reported.

“A person can walk through a cube and 
be disinfected from head to toe, including 
on the bottom of their feet,” she said of the 
technology.

But the technology has been widely 
disputed. The National Institutes of Health 
published a study in June that found 
“walk-through sanitation gates” were inef-
fective and potentially dangerous, noting 
that the practice violates World Health 
Organization standards.

“Fumigation is meant for inanimate 
objects and surfaces, and it should never 
be used on people,” the study said.

The proposal calls for spending about 
$17 million, including $80,000 for two 
walk-through disinfectant cubes, three 
mobile units for emergency overflow and 
staffing for the units. McGeachin submit-
ted the plan to the governor’s Coronavirus 
Financial Advisory Committee, but con-
sideration of the plan was not added to the 
committee’s agenda.

Committee Chairman Alex Adams said 
the proposal was received and is under 
review.

For most people, the coronavirus causes 
mild or moderate symptoms, such as fever 
and cough that clear up in two to three 
weeks. For some — especially older adults 
and people with existing health problems 
— it can cause more severe illness, includ-
ing pneumonia, and death.

Idaho reaches grim 
milestone: More than 
100,000 virus cases

BY THE ASSOCIATED PRESS
BOISE, Idaho (AP) — Idaho has 

reached an alarming milestone, with 
health officials reporting that more than 
100,000 residents have been infected with 
the coronavirus. 

That number reached Sunday is like-
ly an undercount, partly because some 
infected people experience little or no 
symptoms and may not seek out testing. 
One out of every 199 Idaho residents has 
tested positive for the virus in the past 
week, according to numbers compiled by 
Johns Hopkins University. At least 920 
have died from COVID-19 so far. 

Hospitalizations of patients with 
COVID-19 remain high, according to the 
Idaho Department of Health and Welfare, 
with 446 patients reported as of Friday. 
About one-fourth of those patients were 
being treated in intensive care units. 

The latest average rate of positive tests 
in Idaho is 44.35%, according to data 
from the COVID Tracking Project.

On Monday, the total  number of 
reported coronavirus cases in Idaho 
increased to 101,698. Health experts have 
warned the number of new cases could 
sharply climb in coming weeks.

Plan would turn Idaho Falls 
drive-in theatre into resort 

for recreational vehicles
BY THE ASSOCIATED PRESS

IDAHO FALLS, Idaho (AP) — An 
Idaho business owner has announced 
plans to transform a former drive-in 
movie theatre in Idaho Falls into a rec-
reational vehicle resort catering to short-
term rentals.

Zach Teichert purchased the former 
Sky Vu Theatre and expects it to reopen as 
a RV resort by late 2021, the Post Register 
reported.

“Each spot will be paved and most will 
be larger pull-through sites. We will have 
a general store, bathrooms, laundry room, 
and pickleball courts for our guests,” 
Teichert said. “It’s close to the I-15 and 

that area is continuing to be developed.”
Teichert noted that Idaho Falls is the 

last major town on the way to Yellowstone 
and Jackson, Wyoming.

“The tourism and travel industry in 
Idaho Falls continues to grow and help 
stimulate the economy and we believe 
an RV park like this can help as well,” 
Teichert said.

The Sky Vu Theatre first opened as a 
500-car drive-in movie theater in 1950 
and continued operating until 2015. Much 
of the equipment is being offered to the 
community for free, including a movie 
screen, fountain drink machine, ticket 
office, signs and electrical fixtures.

The entrance to the Sky Vu drive-in theatre when it was operational. FILE PHOTO
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BY SHARON FISHER
SFISHER@IDAHOBUSINESSREVIEW.COM

Are you sitting down? If so, you may 
need Washie.

Washie is a toilet seat intended 
for public places that lets users clean it 
off first. Developed by Robert Poleki — a 
former Bannock County Clerk who quit 
his job to develop the product — Washie 
includes a canister with foam. Like soap 
dispensers, the foam dispenses when the 
person waves their hand in front of it, 
and then they can wipe the foam across 
the seat with toilet paper to clean it. It is 
said to be cheaper and more sanitary than 
other options such as paper protectors.

The toilet seat is also connected to the 
cloud and can alert maintenance per-
sonnel when the devices need repair or 
refilling. While Washie makes money on 
the seats themselves, the real money is in 
selling the foam cartridges.

Poleki has been working on the prod-
uct for more than two years, and it was 
the winner of the 2019 Boise Startup 
Week pitch competition of $20,000. He 
also received an $83,000 IGEM grant 
from the state of Idaho, invested $100,000 
of his own money and received $150,000 
from friends and family.

We — er — sat down with Poleki to 
talk about his company.

This interview has been edited for 
length and clarity.

Tell us about Washie. What is it, 
and how did you come up with 
the idea?

In 2015, My 4-year-old son and I were 
at the Salt Lake City airport waiting in 
line to use the restroom. A stall opens up 
and we encounter a dirty toilet seat.  My 
son continues to do the “potty dance” as I 
place a paper toilet seat cover on the seat. 
I try to lift my son up on the seat and 
he starts to kick and scream because he 
doesn’t want to sit on the seat cover. He 
looked deathly afraid of the cover. So, I 
run over to the sink, place some soap on 
a few paper towels, run back to the stall 
and clean the seat for him. He sits down 
in relief and takes care of business! The 
light bulb appears and Washie was born.

Washie – The solution to dirty toilet 
seats in public restrooms. Grab a few 
pieces of toilet paper, place your hand in 
front of our touchless sensor, cleaning 
solution will rise on the surface of the 
seat, simply wipe the seat down before 
use. Washie will eliminate the ineffective 
paper toilet seat cover forever!

What are you doing to help pro-
mote it?

We have focused our sales and mar-
keting on businesses with high traffic 
restrooms — airports and gas stations. 
We have met with airports and gas sta-
tion chains all over the country who are 
interested in improving their customer 
experience. We plan to launch in airports 

so travelers who use Washie will return 
to their home state and purchase seats 
for their business or facility. We do have 
commitments from a wide range of busi-
nesses including airports, gas stations, 
medical facilities and casinos. 

What sort of response are you 
getting? From where have you 
received orders?

We often get the “oohs” and “ahhs” 
from customers or the “why didn’t I think 
of that!” Customers are relieved to have 
a better alternative to the paper toilet 
seat cover. Businesses view Washie as the 
future toilet seat of public restrooms and 
as a product that will help improve their 
customer experience.  We have commit-
ments from a list of airports including the 
Boise Airport who has agreed to pilot.

You’ve been traveling the entre-
preneurship circuit for the past 
year. What sort of response are 
you getting there? How much 
funding have you received?

We have pitched Washie at investor 
events all over Utah and Idaho and have 
met tons of entrepreneurs. Most startup 
companies we meet are in tech. It is hilar-
ious when every pitch is about tech and 

here we walk in with a toilet seat and steal 
the show. I have raised $680,000 in the 
last two years. 80% of our funding is from 
local investors in Idaho.

When COVID came in, you pivot-
ed to add sanitizer. Tell us about 
that.

COVID has delayed the manufactur-
ing of our seats by at least five months. 
However, the delay allowed us to com-
plete more testing and add some finishing 
touches to the seat. Because manufac-
turing overseas came to a halt in early 
2020, we were forced to pivot. A chemical 
supplier for our toilet seat mentioned 
they were selling 20,000 gallons of hand 
sanitizer a day. In three weeks, we were 
able to source 15,000 bottles, create FDA-
approved labels and provide a high-qual-
ity travel hand sanitizer to our followers. 
The product has been a hit with moms 
because children love the smell and it is 
very easy to spray on their hands, unlike 
messy sanitizer gels. We were able to 
make a nice profit on hand sanitizer sales 
as well as promote our brand, Washie.

How many employees do you 
have now, and what sort of office 
and manufacturing space do you 

have?
Washie HQ is located in old town 

Pocatello. We currently have four part-
time independent contractors that work 
for Washie. Once we launch our seats, we 
plan to hire our first full-time employee. 
Our toilet seats are currently manufac-
tured overseas and Washie cartridges/
chemical are made here in the U.S.A.

What’s the next step?
Molds for our product are current-

ly being made. We have had delays in 
manufacturing due to COVID; however, 
we are on schedule to launch in January 
2021. Once we launch our first thousand 
seats, we plan to partner with a large jan-
itorial distribution company on the west 
coast.

Most startups either go public, 
get sold, or go out of business. 
What’s your exit strategy?

The future for Washie looks bright. 
Because of our revenue model, we can 
become the next Dollar Shave Club. 
The exit strategy is to sell Washie to a 
restroom company. We have already been 
approached by the acquisition team of a 
Fortune 500 company who is waiting for 
Washie to launch.

Rob Poleki
A word with the inventor of the Washie toilet seat
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We like to think at the Idaho 
Business Review that we dig 
into the dirt, but this week it 

was a bit more literal than usual.
The federal government released 

access to a new soils database that gives 
people more information about dirt than 

they ever had before. And you might 
think, so what? Who cares about dirt? 
But people looking for a good place to 
construct a building or run a sewer line 
care, and this new information will help 
them do it more efficiently and safely.

That isn’t the only article our staff 

writer Catie Clark did this week on the 
ground. She also wrote about a proposed 
gold mine near Salmon, which is revital-
izing an existing mine.

Incidentally, Catie has a PhD in geolo-

Several months ago, the nation was 
hit with the novel coronavirus that 
closed businesses, sent students and 

employees home and left Americans with 
questions about what the remainder of 
the year had in store. Uncertainty con-
tinued as furloughs and job loss climb 
to new heights and many people have 
paused to consider their health care and 
insurance options. During this time, it 
remains crucial to have stability, support 
and compassion especially when dealing 
with health care and insurance.

At SelectHealth, we knew we quickly 
adapted to be fluid in the situation. We 
have implemented several changes that 
remove barriers, reach our members 
where they are, and continue to provide 
superior service.

Virtual care appointments are not new, 
but this service has grown in acceptance. 
Virtual care was created to help quick-
ly connect people with a provider for 
nonemergency issues from the comfort 
of their own home. This approach helps 
reduce the costs of emergency room 
and urgent care visits. Virtual care has 
assumed a new meaning amid the pan-
demic — and it’s a service that will likely 
remain as an important option for people 
post-pandemic.

SelectHealth offers Intermountain 
Connect Care, which expanded its ser-
vice to host doctor-patient appointments. 
Connect Care is a service that is included 
in most of our health plans and is often a 
more affordable alternative to in-person 
visits. Through this expanded service, our 
members have been able to meet with 
providers safely from home.

We have also been able to increase 
reach and meet our members living in 
rural communities throughout Utah, 
Idaho and Nevada. Rural residents have 
a disadvantage in that they must travel 
to receive care. Virtual visits remove the 
accessibility barrier and connect our 
members with doctors and specialists 
that they may have not had access to pre-
viously.

As a health plan, we also facilitate 
prescription refills and delivery through 
our partnership with Intermountain 
Home Pharmacy. We adapted our system 
to provide prescription refills sooner for 
maintenance medications with the same 
copay and have continued our expanded 
home delivery service.

SelectHealth is unique in that we have 
been serving the same communities 
where we employ our caregivers for over 
35 years. Because of our local ties within 
the communities we serve, we recognize 
the local dynamics and environments. 
Our tenure has helped us embrace our 
members with compassion and under-
standing.

Health insurance has become the 
essential service protecting us from 
unknown health concerns that may 
occur. We know that the pandemic will 
change the health insurance landscape 
and how the industry is perceived. 
Unfortunately, we don’t know how exact-
ly it will look as data and research are still 
being collected. What we do know is that 
it is important to make the right choice 
in health plans for the upcoming year. 
Remember to be proactive and protect 
yourself and your families during these 
uncharted times by looking for a health 
plan that is ready to meet you were you 
are—no matter your location or circum-
stance — and will support you through 
your health journey.

This month, many people will also 
begin researching and electing benefits 
that will be in effect for the next twelve 
months. There are many options available 
to individuals and families that can be 
overwhelming, especially as they make 
decisions based on this year’s events. 
Here are several tips to ease anxieties 
about choosing insurance:

Tip 1: Be sure you explore your 
options based on your current 
circumstances and any planned 
needs.

Recapping what happened this year 

will help you decipher the best plan 
moving forward for you and your family. 
There are many contributing factors to 
consider, such as marriage, a new baby 
or job changes, so move through the pro-
cess at a slower pace. Also, don’t dismiss 
Qualified High Deductible Health Plans 
because of the cost and consider the value 
of Health Savings Accounts.

Tip 2: Determine which 
providers, facilities, and services 
you may need to access.

Take the time to review the providers, 
specialties and services associated with 
your plan. Whether the providers have 
changed or you require new services, it is 
important to understand what is available 
and any new changes that will be imple-
mented at the start of the year. This is 
good practice even if you are staying with 
your current plan.

Tip 3: Don’t choose to waive 
coverage because you’re healthy.

A common misconception is that 
health plans are only valuable for those 
with chronic illnesses or conditions that 
need to be treated. Health plans offer 
more than coverage for chronic illness 
and emergency situations. Most plans 
cover preventive services such as annu-
al visits and vaccinations that are key 
to helping you stay healthy and avoid 
high-cost emergency visits that you may 
accrue if you do not make your health a 
priority.

Open enrollment doesn’t have to be 
a stressful time. Keep these three tips in 
mind when reviewing your health plan 
options this year.

— David Lemperle is the chief sales and marketing 

officer, vice president for SelectHealth. He has over 

20 years of experience in driving business develop-

ment, growth and operational performance across 

various industries including health care, wireless 

telecommunications and transportation. He has a 

bachelor’s degree in finance from Brigham Young 

University and an MBA from the University of Utah.
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A note from the editor
By Sharon Fisher

An Idaho health plan’s 
reaction to the pandemic
By David Lemperle

SEE EDITOR PAGE 20
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We Americans are inspired by our wild horses. 
We marvel at the sight of them living wild 
and free on our public rangelands, of stal-

lions fighting for their family bands, of newborn foals 
learning to stand for the first time, of herds on the move 
to their grazing grounds and water holes. These incred-
ible animals are living symbols of the American West, 
of our connection to its vast, untamed rangelands and 
of the role horses played in the building of our great 
nation. Decades ago, when the public learned that they 
were being abused, exploited and even killed by private 
profiteers, we rallied behind Congress to pass the Wild 
Free-Roaming Wild Horses and Burros Act and cheered 
as our beloved wild horses moved into a new era, one in 
which they would be celebrated and protected.

As a result of this new law, the Bureau of Land 
Management was charged with managing our wild hors-
es and burros in a way that was humane and preserved 
their cherished place on our public rangelands. Wild 
horse advocates believed that protecting and guaran-
teeing these animals’ freedom would be job one for the 
agency. So now, 50 years later, where are we?

In a word, we are lost. Abdicating its statutory man-
date, the BLM accedes to the demands of for-profit inter-
ests, especially “Big Ag,” oil, and fracking concerns, and 
conducts itself in a manner that betrays open disdain for 

our iconic wild equines, and an unwill-
ingness to listen to the overwhelming 
majority of Americans, who want them 
to follow the law and do their job as 
Congress intended.

The BLM has proven it cannot be 
trusted to do the right thing for the wild 
horses and burros, nor can it be trust-
ed to tell the truth about the animals 
or their practices. The agency loves to 
proclaim in a full-throated way that 
there are too many horses and burros 
on our rangelands, without mentioning they occupy just 
a fraction of the lands that agency manages. The BLM 
describes a population of fewer than 100,000 wild horses 
as somehow constituting an “overpopulation” on the 
millions of square acres it manages, but without men-
tioning the millions of cattle and sheep that are over-
grazing the range and damaging riparian areas. Public 
observers trying to watch and monitor the roundups and 
the conditions in the BLM’s barren feedlot holding facil-
ities are thwarted time and again, even though it knows 
that the public has an established right under the First 
Amendment to have meaningful opportunity to watch 
and observe.

The agency has long sought to engage in the harshest 

management practices at its disposal. Its 
leaders created an “Adoption Incentive 
Program” that has been abused by 
unscrupulous kill buyers who are paid 
$1,000 per horse or burro by the BLM, 
and who then, after the expiration of 
the required waiting period, take the 
horses to slaughter auctions — essen-
tially doubling their money. The BLM 
knows this is happening but gives those 
kill buyers a wink and nod because, 
after all, in the end it means fewer hors-

es for the agency to have to care for.
But it’s the image of BLM helicopters chasing and 

stampeding wild horses into traps that arouses the 
greatest public outrage. Unquestionably inhumane, 
the roundups cause tiny foals to be left behind and 
orphaned, mother/foal pairs left separated, horses left 
injured and killed when they panic inside the traps, 
proud and iconic stallions are taken from their families 
to be castrated and imprisoned and enduring, multi-
generational family bands are permanently separated. 
The American public hates the helicopter roundups, and 
the BLM knows it — indeed, how could it not, with the 

Bureau of Land Management 
abdicates horse obligations

The temperature gauge on the dashboard of my 
bright orange Jeep Wrangler indicated 22 degrees. 
It was 6:38 a.m. on a Saturday and I had a date with 

the sunrise.
As a Boise Idaho native, I have been well aware of the 

expansive recreational options just minutes from any 
stretch of the entire valley. I have also, unfortunately, 
taken that information for granted, missing countless 
opportunities to commune with the beautiful landscapes 
and bustling wildlife in exchange for an aggressive life-
style of over-achieving coupled with a possibly unhealthy 
relationship with a never-ending task list for work and 
parenting duties.

“I’ll make time for an outing someday…”
Sound familiar?
Trading those familiar, relentless sounds of everyday 

life; email notifications, ringing phones, arguing children, 
for the sounds of a trickling creek, a family of deer effort-
lessly leaping through the frosty sagebrush, and each step 
of my own, rhythmically crunching the snow-crusted trail 
was exactly what I needed. A literal breath of fresh air.

And it’s what we all need much more often than we 
may realize.

Why has working ourselves to the point of burnout has 
become such a prominent force in our society?

Perhaps it is a combination of things. Trying to prove 
our worth? Trying to “get ahead?” Maybe it is the expec-
tations (or perceived expectations) placed upon us by 
ourselves and others ad nauseum? Are we too busy trying 
to acquire things; stuff we do not need or certain statuses 
or financial thresholds before we might give ourselves 
permission to take a break?

Whatever it is, we have somehow become entangled in 
a cycle of work and community obligations that can short 
circuit our system if we are not careful.

For entrepreneurs, it can be particularly taxing because 
everything about the entrepreneur’s life goes into the suc-
cess of the business. Time away from family and friends. 

Money (we’re talking personal savings accounts, use of 
credit cards; putting all of their personal finances into 
play.) With long hours and the all-to-common idea that 
they must do it all themselves.

Sometimes it can feel like a race against the clock to 
get business up and running, but taking a steady focused 
approach to tackle one step at a time, including personal 
wellness especially during a pandemic, will keep an entre-
preneur in a better position to rebound quicker when and 
if crisis does (and it will) hit.

Yes, this year has presented many small businesses with 
unparalleled challenges. And, it’s created opportunities 
for entrepreneurs to stretch their creativity in new ways 
to forge ahead. Yes, 2020 has been relentless with public 
health issues, election drama, and earthquakes. And, it’s 
pushed us to re-evaluate what matters most to us and for-
tify the WHY behind our business objectives. Yes, those 
with kiddos have added challenges of modified school 
protocols. And, an increase in appreciation for teachers. 
Yes, there has been radical changes in the normal work-
space. And, it has pushed us to scrutinize work tasks to 
determine a new frontier in running some parts of the 
business remotely and virtually. Yes, there has been loss of 
employment both voluntary and involuntary during this 
season. And, we are seeing a HUGE surge in new business 
start-ups.

Yes, there are trials. And, there are victories and new 
opportunities just beyond the pain points of change for 
those who are willing to put in the work and take care of 
themselves along the way.

If there is one thing we’ve learned from our clients at 
the Idaho Women’s Business Center, it’s that we are stron-
ger together. There is no shame in asking for help. And 
sacrificing physical health or mental wellness is never 
worth it in the long run.

Prioritizing healthy habits like resting, drinking more 
water, and being outside even if for a short walk will help 
increase focus and productivity. Our bodies need breaks. 

When we take care of ourselves, we will reap the positive 
benefits of a healthier balance with our workload.

Self-care is no longer a buzzword; it is a MUST DO for 
those who want to come out of this challenging time with 
the best-case scenario.

Creating the healthy habits where they are lacking 
and further amplifying things we are already doing well 
can only have positive effects in the workplace. Taking 
a minute to breathe between emails, standing up to 
stretch between Zoom meetings or stepping outside for 
a 10-minute walk before jumping into your next project 
will give you the edge of a clearer mind.

As I headed back down the Adelmann Mine trail, just 
east of Boise, the sun was beaming through the clear blue 
sky causing the crunchy snow to sparkle and shine like a 
sequined ball gown. A couple of hours outside was reju-
venating to my body and mind. There is more to life than 
work, and we are better at work when we live more of our 
life away from the screens.

Together, let’s create the trend of taking care of our-
selves and rally with other local business owners to fill the 
gaps in your business instead of carrying the load your-
self.

Get out before you burn out. The work will be here 
when you get back.

— Megan Bryant is director of the Idaho Women’s Business Center, 

which serves entrepreneurs by providing training, tools and connec-

tions to resources for small businesses to thrive throughout the state 

of Idaho.  She is an Improv Trainer in the corporate arena, teaching 

principles derived from the art form of improvisation, to enhance com-

munication, unlock creativity, and champion a respectful and inclusive 

company culture. She’s an award-winning author of her autobiography, 

“Not My Plan – Sucking it in Until I had to Push it Out.” Bryant was named 

2019’s Best Local Comedian by the Boise Weekly and hosts the podcast, 

“I Hardly Know Her!” Bryant has been the recipient of such honors as 

Idaho Business Review’s Accomplished Under 40 and Women of the Year 

awards.

Even in this year of challenges, 
it’s time to get out or burn out

By Scott Beckstead and Marty Irby

By Megan Bryant

|   BUSINESS VIEWPOINTS

SEE BECKSTEAD & IRBY PAGE 20
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Proposed rule would keep banks from limiting industries
BY SHARON FISHER
SFISHER@IDAHOBUSINESSREVIEW.COM

In 2018, after a series of mass shootings, 
several national banks instituted policies 
limiting the ability of companies doing 
business with the banks to participate in 
the firearms business. Other banks have 
instituted other limitations on businesses 
such as oil companies.

Now, the Office of the Comptroller of 
the Currency — an independent bureau 
of the U.S. Department of the Treasury 
that charters, regulates and supervises all 
national banks and federal savings associ-
ations — is considering instituting a rule 
that would keep banks from doing that.

“The OCC proposed a rule stating that 
banks should provide access to services, 
capital and credit based on their risk 
assessment of individual customers and 
not make broad-based decisions that affect 
whole categories or classes of customers,” 
said Trent Wright, president and CEO of 
the Idaho Bankers Association, in an email 
message. “This proposed rule would pro-
hibit covered national banks and federal 
savings associations — generally, those 
with $100 billion or more in assets — from 
denying services in an effort to disadvan-
tage or otherwise hinder the customer 
from competing in a market or business 
segment, or to benefit another person or 
business activity. National banks with less 
than $100 billion in total consolidated 
assets are presumed to be outside the scope 
of the proposed rule.”

Banks operating in Idaho that have 
instituted such policies include Citigroup 
Inc. and Bank of America.

While the OCC has issued guid-
ance before on the subject, the new rule 
would have the force of law and could be 
enforced, the agency said. It is taking com-
ment on the rule until Jan. 4.

Wright wouldn’t comment on how the 
IBA felt about the proposed rule. “IBA is 
currently reviewing the proposal and if 
needed will provide feedback to the OCC 
by the Jan. 4 comment deadline,” he said.

The new rule would also prevent the 
federal government from instituting 
actions in the future like Operation Choke 
Point, a program under President Barack 

Obama’s administration that was intended 
to discourage banks from doing business 
with companies ranging from payday lend-
ers to gun retailers.

U.S. Senator Mike Crapo (R-Idaho), 
chairman of the U.S. Senate Committee on 
Banking, praised the OCC’s action.

“We are seeing a disturbing trend in the 
financial services industry — the inten-
tional discrimination of entire industries, 
such as firearms manufacturers, by the 
largest banks in the United States,” said 
Crapo in a statement.  “I commend the 
OCC for reaffirming that banks must not 
deny services or limit fair access to legal 
businesses and individuals.  Business lend-
ing decisions should be based on credit-

worthiness, rather than politics or political 
pressure.”

Crapo criticized banks in 2018 and 2019 
for instituting such policies.

“I am concerned when government 
agencies use their power to try to cut off 
financial services for lawful businesses 
they may disfavor,” Crapo wrote in 2018 in 
a letter to the banks. “I am also concerned 
when large national banks use their mar-
ket power for similar purposes.” His 2018 
letters also criticized banks for using “their 
market power to manage social policy by 
withholding access to credit to customers 
and companies they disfavor.”

Conversely, some banks have made 
other decisions that influence social policy, 
such as choosing to invest in renewable 
energy. Crapo also criticized this in 2018.

More broadly speaking, legislation such 
as the Community Reinvestment Act, 
which guides banks’ philanthropic efforts, 
could also be characterized as an attempt 
to effect social policy. Neither Crapo nor 
the OCC addressed the CRA.

Crapo has been criticized for more than 
a year for his refusal to hold hearings on 
the Secure and Fair Enforcement (SAFE) 
Act, which would let banks operating 
in states where cannabis products were 
legal do business with such companies. 
Currently, that is illegal, forcing such busi-
nesses to operate on an all-cash basis. The 
SAFE Act passed the House in 2019 with 
broad support. Crapo’s office said that was 
different because cannabis products are 
illegal on a federal level.

Idaho First Bank opens full-service Nampa branch
BY ALX STEVENS
SPECIAL TO THE IDAHO BUSINESS REVIEW

Just eight months after opening a 
loan processing office in Nampa, Idaho 
First Bank has upgraded to a full-service 
branch, and a new (to it) building to boot.

“The bank has been so well received by 
our customers,” said Chris Batt, SVP, area 
market leader.

Batt said there was no set customer 
quota or dollar amount necessary for the 
loan processing office to become a full 
branch; the community’s acceptance of 
the services certainly helped galvanize the 
expansion, as did the building that Idaho 
First Bank now occupies becoming avail-
able. It was also a bank.

“I would like to think the executive 
team saw the model fits Nampa; our phi-
losophy fits the Nampa market, and we’ve 
continued to grow the eight months we’ve 
been here,” Batt said. “I think 
we surpassed whatever number 
needed to get a branch.”

Batt has been in the bank-
ing industry, and specifically in 
Canyon County, for about 16 
years. Nampa’s market is ideal 
for community banking, and 
staff have knowledge of agri-
culture lending, “a huge part 
of the economy out here,” and 
residential building and small 
business lending.

“It’s the only place we really want to be,” 
Batt said. “I think we’re just focused on 
growing all aspects of the bank. The thing 
I like about community banking … (is) we 
have a way to make things happen for our 
customers, because not one size fits all.”

This is especially true for Trent Wright, 

president and CEO of the Idaho Bankers 
Association.

“I think with what’s going on in our 
economy, community banks are playing a 
huge, pivotal role, in our rural communi-
ties especially,” Wright said.

Community banking significant to 
‘People, Community, Idaho’

Idaho First Bank is celebrating its 15th 
anniversary this year, and the Nampa 
branch opening marks the bank’s sixth 
full-service branch in the state.

Idaho First Bank is headquartered in 
McCall and serves southwestern Idaho 
(Boise, Eagle, Ketchum, Nampa and New 
Meadows) under the motto “People First, 
Community First, Idaho First.”

Wright said he has known Idaho First 
Bank founder and CEO Greg Lovell for the 
past six years within the industry, and that 
Lovell has been great to work with. Lovell 

has served in multiple leader-
ship roles that are involved in 
advancing the local banking 
industry through public policy, 
Wright added.

“Most of our community 
banks are leaders, and Greg and 
Idaho First Bank are no differ-
ent,” Wright said. “Greg and 
his team are really here for the 
community; I think (they are) 
going to be around for a long 

time.”
Idaho First Bank is a member of the 

FDIC and an Equal Housing Lender. It 
is also chartered by the state, meaning it 
is regulated by the Idaho Department of 
Finance. It is one of the more recent ones 
to be state-chartered since its founding in 
2005.

“I think it’s crucial,” Wright said. “The 
more chartered banks a state can have, the 
better.”

That’s not to put down large banks, 
Wright added, which is also a positive 
partnership. There, often, is an increased 
financial benefit, as customers often have 
access to more dollars, among other ben-
efits. Approximately 50% of the financial 
banking “deposits” in Idaho are from large 
banks.

Community banks have some different 
benefits. First, they reach people who may 
not have (by choice or accessibility) suffi-
cient internet (such as in the case of broad-
band) and mobile banking options.

“How are they served in their bank-
ing needs, if not (for) a local branch?” 
Wright said. “They have a better pulse of 
what’s going on in their communities when 
they’re smaller.”

Community banks like Idaho First Bank 
were particularly significant early in the 
year as PPP was being offered.

“In Idaho, we did $2.95 billion in fund-
ing April 1 through Aug. 8,” Wright said. 
“A bulk of that was done through our com-
munity banks.”

Wright sees challenging times ahead 
for businesses and banks across the world 
as the effects of COVID-19 continue. 
There is uncertainty within the bank-
ing industry as it waits for decisions 
from Congress around additional and/
or forgiven PPP, if the CARES Act will be 
extended. And, there is weight in the U.S. 
Senate runoff.

“I think (they have been) tremendously 
strong, and meeting our constituents’ and 
customers’ needs,” Wright said. “Most of 
our banks (regardless of size) are truly 
affected by what happens in Washington.”

Citibank, which operates nationwide, is one of several banks targeted by the OCC’s 
proposed rule. PHOTO FROM DEPOSITPHOTOS

Idaho First Bank’s new location in Nampa. PHOTO COURTESY OF IDAHO FIRST BANK

Wright
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Empowering employees with virtual health tools –  
when in-person care is no longer the norm 
By Coleen Carey

Let’s face it: managing one’s health care can be overwhelming. 
Heavy workloads and stacked schedules often prevent 
people from scheduling and keeping appointments. Rural 
communities may not have enough doctors and traveling 
can be a barrier to seeking care. The whole process can feel 
impersonal and difficult to figure out. And with COVID-19 
infections surging this winter, in-person care will be more 
challenging than ever.

Yet, a complex challenge often opens the door to creative 
problem-solving. In response to the coronavirus crisis, Idaho 
employers have quickly adapted to meet the health and well-
being needs of their employees, families and communities by 
accelerating access to on-demand digital health care. 

Making health benefits more accessible
How can digital innovation simplify the headache of navigating 
health care? The mobile-first revolution is already a regular part 
of our daily lives. We use apps to pay bills, deposit checks, and 
buy groceries directly from our phones. During the pandemic, 
people quickly turned to digital solutions for their health care 
as well. That trend will continue: While only 11 percent of 
consumers used telehealth in 2019, a McKinsey survey found 
in May 2020 that 76 percent say they will likely use telehealth 
services going forward. 

Going digital to simplify health care 
Businesses in Idaho can now offer their employees a simpler 
way to manage their health through a unique digital health 
platform called Journi. It’s the equivalent of a personal health 
care assistant, alleviating the frustrations of understanding 
insurance coverage, scheduling appointments, following up 
on billing issues and other time-consuming tasks.

Journi is available as a mobile app that combines self-service 
tools, clinical expertise and concierge service – all in one place. 
Connected to employer-sponsored health insurance, the app 
gives instant access to health history, claims, deductibles, 
doctors, prescriptions, and immunizations for employees and 
their families. They can rely on it as their go-to resource to 
manage every aspect of their health care.

 
 

Personalized assistance for every employee
Employees expect a digital experience with self-service 
convenience. But they also want human support. That’s why 
Journi provides Care Guides – health care specialists who 
are available 24/7 to help manage prescriptions, coordinate 
care, troubleshoot health concerns, set up appointments, and 
resolve billing questions. They can also connect employees 
with a nurse or health coach via video, phone or email. 

Journi’s personalized support changes the way employees 
think about their health and well-being. For example, Angie’s 
mom had several chronic conditions but was having trouble 
understanding her treatment options. So Angie called Journi 
for help. Her Care Guide did extensive research, compiling a 
list of helpful resources and information – saving Angie and 
her mom hours of painstaking investigation and phone calls. 

 

Getting Idaho back to business in 2021
We can’t predict what the next health challenge will be, so now 
is the time to harness new solutions to provide convenience 
and engagement to ensure a healthier workforce. By offering 
comprehensive digital solutions like Journi, employers can 
increase benefits utilization and reduce health care costs. It’s 
a positive step toward helping employees get the care they 
need and putting businesses back on the path to productivity. 

Employers interested in learning more can visit  
go.journi.com/id.

Coleen Carey is vice president of sales 
and marketing for Journi, an innovative 
digital health platform that helps 
employees to take full advantage of 
their benefits, resulting in healthier 
people, healthier families and healthier 
businesses. She is passionate about 
improving the health care experience 
for everyone.
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A different kind of Thanksgiving retail sale event
BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

On Thanksgiving, Ascena Retail Group announced 
that it would sell its Ann Taylor, Loft, Lane Bryant and 
Lou & Grey brands to an affiliate of the private equity firm 
Sycamore Partners for $540 million. The sale came too late 
to save the Ann Taylor and Lofts stores in Boise, which 
have already closed.

Ascena rocked the retail apparel world last year when 
it closed its storied 55-year-old Dressbarn chain. It then 
sold rights to Dressbarn’s intellectual property to Retail 
Ecommerce Ventures, the same firm that also bought the 
intellectual property rights of the now defunct Pier One 
chain.

Ascena also sold its Maurices brand in 2019. This last 
action at least saved the Maurices retail locations in Idaho 
Falls, Twin Falls, Coeur d’Alene and the Treasure Valley, 
which stayed open.

Not done with retail disasters, Ascena filed for Chapter 
11 in July. It then closed all its Catherines Plus Size stores. 
The intellectual rights to the brand was sold at auction in 
September to FullBeauty Brands, a firm with a 120-year 

history as a mail-order and now e-commerce plus-sizes 
retailer.

Ascena’s kids-and-tweens fashion chain Justice was sold 
on Nov. 11 to Bluestar Alliance, after Ascena announced 
that all remaining physical Justice stores would be closed 
by early 2021. By the time the news came out about the 
brick-and-mortar stores, it was already too late for all 
of the Justice stores in Idaho Falls, Twin Falls and the 
Treasure Valley, which were already shut down.

Sycamore has stated that it will maintain physical store 
locations for the Ascena brands it just bought, which will 
be good news for the popular Lane Bryant stores with 
its dedicated and loyal fans. There are three Lane Bryant 
stores left in Idaho: in Boise, Nampa and Coeur d’Alene.

Sycamore is well known for picking up famous-name 
chains, often at fire sales. It owns brands like The Limited 
and Talbots, as well as Staples. It doesn’t always keep 
brick-and-mortar stores intact. For example, Sycamore 
converted The Limited into the store brand for the Belk 
department store chain, which operates throughout the 
South. So for now, the Ascena stores it just acquired will 
continue, but between the retail apocalypse and the pan-
demic, nothing is for certain.

housing has been significant.
Experts attribute this to some employ-

ees no longer needing to live close to 
their employers, and, as a result, many 
are choosing to move to locations offering 
appealing outdoor lifestyle amenities, safe 
communities and affordable costs of living.

ESRI forecasts the estimated growth rate 
for the Boise MSA at 2.18% for 2020-2025, 
which is over three times the national 
average (currently about 0.66%), the report 
stated.

This could also be attributed to Idaho’s 
economy being poised for a robust 
rebound, the TOK Commercial report 
stated, and Idaho is surging ahead in 
national rankings for economic growth. 
Idaho is the top-ranked state in the nation 
for economic prosperity (FFIS Index), 
financial solvency (Barron’s Report), per-
sonal income growth over the past year 
(PEW) and is the #3 state for best employ-
ment rate (U.S. Bureau of Labor Statistics).

“Idaho’s economy ranks at the top of the 
nation thanks to a healthy, collaborative 
business environment and tight labor mar-
ket,” the TOK Commercial report stated. 
“Idaho’s 4.2% unemployment rate (the 
third lowest in the nation) indicates that 
current job market conditions are steadily 
approaching rates that were seen prior to 
the arrival of the pandemic and well off 
April’s 11.8% high mark for unemploy-
ment.”

New arrivals to Idaho have noticed that 
limited housing stock is driving sales pric-
es for single family residential housing 
to record levels, the report stated, and is 
sending multifamily rental rates soaring.

Despite that, Idaho is attracting more 
people into the state.

Between 2017 and 2018, Idaho expe-
rienced a net migration of 2,708 upper-
middle-class people, with 4,672 moving 
into the state and 1,964 moving out of 
the state, according to a recent report by 
SmartAsset. This study did not look at how 
upper-middle-class migration has affected 
local economies or real estate markets, 
SmartAsset stated in an email message.

Idaho ranked seventh in the top states 
upper-middle class households are moving 
to, according to SmartAsset, defining those 
incomes as being between $100,000 and 
$200,000. Florida ranked number one, fol-
lowed by Texas and Arizona.

The upper-middle class now represents 
12% of all American households, accord-
ing to SmartAsset, up from 10% nearly 40 
years ago.

“This growing, high-earning demo-
graphic ... is also on the move, migrat-
ing across state lines potentially for job 
opportunities, attractive housing markets 
or lower tax liabilities,” the report stated. 
“Though Idaho has fairly high income 
taxes, it has low property taxes and is actu-
ally one of the best states for homeowners.”

Idaho is also appealing to middle-class 
households, as SmartAsset reports, host-
ing nearly 50% of its households as mid-
dle-class. The median household income 
(adjusted for cost of living) is $65,574, 
according to the report, and the median 
home value is $255,200.

Idaho ranks as the second-top state for 
middle-class households, meaning it is 
likely “better suited to this socio-economic 
class than others.” SmartAsset analyzed 
data on metrics related to income, jobs and 
homeownership.

Idaho has seen a slight uptick in home-
ownership rate, according to SmartAsset, 
where the state’s homeownership rate 
increased from 70.7% in 2018 to 71.6% in 
2019.

Idaho ranks in the middle of the pack 
for two metrics considered. Out of all 50 
states and D.C., Idaho has the 20th-highest 
median home value and the 24th-lowest 
median household income adjusted for 
cost of living.

Idaho ranks in the top 20% for five of 
the seven metrics in the study.

“From 2015 to 2019, the median house-
hold income in Idaho rose by roughly 
26% — the most of any state — from about 
$48,300 to almost $61,000,” SmartAsset 
stated. “Idaho has the sixth-highest per-
centage of households in the middle class 
(49.9%), sixth-highest homeownership 
rate (71.6%), second-best Gini coefficient 
(just over 0.43) and second-highest four-
year middle-class job growth (about 42%).”

The middle class, generally character-
ized as households that earn approximate-
ly two-thirds to two times the median 
national income, comprises slightly more 
than half of American households, accord-
ing to SmartAsset. That figure (52%) is 
down from 61% in 1971.

Other noticeable trends
Idaho also seems to be a good host for 

multifamily living.
“Strikingly, even as the current housing 

crunch doesn’t appear to be easing any 
time soon, the number of multifamily 
permit applications are down by 70% as 
compared to 2019 and permit values are 
similarly only about a third of last year’s 
values,” TOK Commercial stated in its 
October report.

Multifamily housing is classified as 
commercial development and real estate.

“New commercial permits in the Boise 
MSA began 2019 with solid momentum in 
January and February,” according to TOK 
Commercial. However, “the March arrival 
(and prolonged impact) of the COVID-19 
pandemic muted continued growth as the 
number and value of commercial permits 
in 2020 has closely followed 2019’s trend-
lines, albeit at about 50% of the previous 
year’s activity.”

A strong case for optimism came fol-
lowing September’s permit data, with 14 
commercial permits with a total value of 
nearly $50 million being pulled. When 
compared to September 2019, that’s up 
133% by count and also boasts a 100% 
increase in value, according to the report.

The takeaway is to “look for even more 
cranes, cones, and high-vis vested con-
tractors managing numerous construction 
projects across the Boise Valley.”

IN-MIGRATION
continued from page 1

Ascena closed its Roz&Ali store, formerly known as 
Dressbarn, earlier this year. FILE PHOTO

An increasing number of people are moving into Idaho. PHOTO BY SHARON FISHER
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WHEN THE GOING GETS TOUGH,
THE TOUGH...
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FAST

 A partner who is able to pivot with new ways to help its customers and 
readers, while maintaining an established and reliable reputation for 

delivering business news to business people. While it is true you can’t 
reach your customers as you have in the past, we offer you solutions to 
reach them wherever they may be. After all, we’re in this together and, 

most importantly, we are committed to your success.

As such, we have expanded our services to better meet your needs. 
Our teams are eager to listen and help with your individual business 

concerns. Our products include: 

• Print and Website with all-       
   eyes-on content
• enewsletters and e-blasts to

an engaged e-audience

• Podcasts and Webinars
• Thriving Social Media Channels
• SEO/SEM Management

And they partner with a trusted resource that’s kept them 
connected to their community year after year.

A wise old adage says, “When times are good, you should advertise.  When times 
are bad you MUST advertise.”  Let us help you maintain your share of voice during 

these times.  But more importantly, let us help you grow your share of market. 

Contact Us Today!

Idahobusinessreview.com

PUBLISHER  
Cindy Suffa

208.639.3517
csuffa@idahobusinessreview.com 

Despite pandemic, Boise sets rental increase record

BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

All over the country, rents are in freefall — but not in 
Boise. As of Nov. 30, Boise successfully defended its title 
as the city with the largest rent increases since the begin-
ning of the pandemic, according the national rental broker 
Apartment List.

The rental data is not simple but it does reflect sev-
eral trends. First, the free-falling rents are concentrated 
in what are known as the gateway cities, the largest and 
mostly coastal urban centers such as Los Angeles and New 
York. The city with the most drastic rent decrease since 
March is San Francisco. 

Long the most expensive city to rent in the nation, 
San Francisco has seen rents drop $3,147 to $2,377 since 

March, a decline of 24.5%. Note that the average rent 
decrease in the “City By The Bay” is more than some 
Boiseans pay for an entire apartment.

The big rent drops in the largest cities is one of the two 
factors pushing rents up in smaller markets like Boise. The 
large urban centers are the most expensive rental markets. 
All of them have large workforces employed by service, 
financial and tech companies that were quick to embrace 
remote work. 

Renters are fleeing these cities, thus softening their 
rental markets. Many no longer need to be close to the 
office, and with many local amenities still closed, some 
of these people have little reason to stay where they are. 
There is a second population which is also fleeing the large 
cities: workers who have lost their jobs and can no longer 
afford expensive gateway city rents.

Counterposed to the freefall of rent prices in big cit-
ies, rents in middle-to-small sized urban centers in the 
nation’s interior have been going up. Boise once again 
leads this list with 9.1% rent growth since March.

The other leaders for rising rents are: Chesapeake, 
Virginia (8.4%); Greensboro, North Carolina (8.1%); 
Toledo, Ohio (8.1%); Albuquerque, New Mexico (6.9%); 
Fresno, California (6.5%); Bakersfield, California (6.2%); 
Memphis, Tennessee (6.1%); Reno, Nevada (6.1%); and 
Chula Vista, California (6.0%).

Only one of these cities are is a suburb: Chula Vista 
outside of San Diego. The rest are the largest urban centers 
of their area though several are reasonable drives to larger 
metros, like Reno, Bakersfield and Chesapeake. 

Without a deeper analysis, it would be precipitous to 
say that rent growth in small to medium metros was due 
to worker migration. For Boise with its documented posi-
tive net migration, it’s a safe call; but for places like Toledo 
and Memphis, the situation may be more complex.

The rise in rent prices in Boise is itself more compli-
cated than just net migration from places like California 
or Texas. Boise is better categorized as a supply problem, 
where net migration is only one variable. Boise’s other big 
variable on pushing prices up is the area’s record-break-
ing lack of single-family homes to purchase. With home 
inventories so low, many who can and want to buy are 
forced to rent longer while they look for a property. The 
economics behind climbing home prices in the Boise are 
the same supply-and-demand seesaw driving up area 
rents.

The statistics for this article were supplied by Apartment 
List, a national rental broker. The firm publishes its own 
rental price index using a robust methodology that cor-
rects for transactional versus listed prices, local rental-unit 
variations, and luxury-rent bias using U.S. Census and 
other reputable market data.

A home for rent. FILE PHOTO
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Medical O�ce  |  Boise
Single tenant investment leased to a strong 
national dermatology clinic. Close proximity 
to the Saint Alphonsus Campus and Boise 
Towne Square Mall.

O�ce Condo  |  Downtown Boise
7,761 SF of Class A office space located in highly 
desirable BoDo Marketplace. Includes private 
offices and shared spaces. 

Red Robin  |  Meridian
Investment opportunity to purchase the Red 
Robin restaurant on the corner of Eagle Rd & 
Fairview. Tenant has brand new 12 year lease 
extension. 

Eagle Health Plaza |  Eagle
3,236 SF of Class A medical o�ce space for 
lease located in Saint Alphonsus Eagle Health 
Plaza in Eagle River.

45+ Acres - TBD Hankins Road  |  Twin Falls
45.40 Acres of land for sale located in M1-M2 
industrial zoning area.  Parcel can be subdivided. 

Boise Logistics Center  |  Boise
Up to 355,426 SF of high bay distribution 
space. Large truck court with over 8 acres of 
paved/fenced yard. Close proximity to I-84 
Interchange. Divisible to 100,000 SF.

FOR SALE

FOR SALE FOR LEASE FOR LEASE

FOR SALEFOR LEASE

Boise’s housing market breaks another national record
BY CATIE CLARK
CCLARK@IDAHOBUSINESSREVIEW.COM

Boise just broke another national record, but it might 
not be good for either business or labor.

The U.S. Federal Housing and Finance Agency issued 
its third quarter statistics for homes on Nov. 24. According 
to FHFA, Boise led the nation in home appreciation with a 
year-over-year rate of 16.4%.

In a comparison of states, Idaho also led the nation with 
a year-over-year home appreciation of 14.4%.

Overall house prices in the U.S. were up 7.8% from this 
quarter last year and were up 3.1% in the third quarter 
compared with Q2.

Home prices everywhere, including Idaho, are increas-
ing because of a national lack of home inventory. Unlike 
the housing bubble of 2007-8, the current rise in prices is 
simply because demand exceeds supply.

For those building or selling homes, the current situa-
tion is good, especially because inflation is currently flat. 
For everyone else, especially for those with lower incomes, 
the situation is arguably bad. If workers cannot find 
affordable housing, it affects the ability of employers to 
hire and acts as a brake on economic growth as measured 
in GDP.

The home inventory problems actually mask under-
lying long-term economic trends, and not just for Boise 
or Idaho. There are underlying national trends that have 
persisted for more than a half century. After adjusting for 
inflation, property values have increased while wages have 
stagnated in comparison.

For example, in 1950, the median home price was 2.2 
times the average yearly income; in 2013, a few years after 
the worst housing market crash in a century, median home 
prices had already risen to 3.7 times the average income.

The growing cost of housing has been paid in part 

by an increase in private debt. Between 1949 and 2018, 
mortgage debt as a percentage of GDP grew from 15% to 
80%. In a sound bite, mortgage lenders have profited at the 
expense of property buyers.

The implications are staggering from the long-term 
perspective. Even as wages have stagnated, a growing pro-
portion of those wages now flows from consumer pockets 
to the bottom line for financial institutions in the form of 
interest. This is not exactly old news — just a restatement 

of an already-known fact.
There are no easy answers here. Though the above 

points are framed in such a way to make an understand-
able picture, the underlying economics are much more 
complex. Regardless, the next time someone like the 
National Association of Realtors or Oxford Economics 
points to a lack of housing inventory as the support 
behind high home prices, it is worth remembering that 
there is more at play here than just supply and demand.

A house for sale in west Boise. PHOTO BY LIZ PATTERSON HARBAUER
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REAL ESTATE LAW FIRMS
Ranked by number of attorneys

Name
Address
Website

Key Executive
Phone | Fax
Email

No. of Real Estate Attorneys
No. of Attorneys
No. of Other Staff Notable Clients Areas of Emphasis

1
Hawley Troxell LLP
877 W. Main St., Ste. 1000, Boise, ID 83702
www.hawleytroxell.com

Nicholas G. Miller
P 208-344-6000 | F 208-954-5282
info@hawleytroxell.com

12
74
69

Undisclosed

Alternative dispute resolution, antitrust, appellate, banking, employment and labor, food and
agriculture, health care, insurance, intellectual property and internet, litigation, mergers and
acquisitions, patent and emerging technology, public finance and local government, real estate,
renewable energy, securities, tax, estate planning and employee benefits, wine, brew, spirits,
workers' compensation

2
Givens Pursley LLP
601 W. Bannock St., Boise, ID 83702
www.givenspursley.com

P 208-388-1200 | F 208-388-1300
stacywardein@givenspursley.com

23
40
26

Undisclosed

Administrative and regulatory law; business, finance and banking; creditor rights and
bankruptcy; employment law; environmental law; government affairs; healthcare; litigation;
mergers and acquisitions; natural resources; real estate and land use; road and access law; tax
and estate planning; water rights

3
Holland & Hart LLP
800 W. Main St., Ste. 1750, Boise, ID 83702
www.hollandhart.com

Dean Bennett
P 208-342-5000 | F 208-343-8869
adbennett@hollandhart.com

5
38
37

Undisclosed Bankruptcy, business litigation, business transactions, emerging growth, financing and lending,
employment, environmental compliance, health care, real estate, IP transactions and litigation

4
Parsons Behle & Latimer
800 W. Main St., Boise , ID 83702
www.parsonsbehle.com

Brook B. Bond
P 208-562-4900 | F 208-562-4901

10
26
28

Undisclosed
Banking and finance; corporate; employment; environmental and natural resources; healthcare;
intellectual property including patent prosecution, licensing, copyright, trademark and
technology transactions; litigation; real estate; and water law

5
Stoel Rives LLP
101 S. Capitol Blvd., Ste. 1900, Boise, ID 83702
www.stoel.com

Nicole C. Hancock
P 208-389-9000 | F 208-389-9040
nicole.hancock@stoel.com

4
22
39

Undisclosed
Corporate and securities, M&A, litigation, appellate, labor & employment, environmental, real
estate, agribusiness, beverage & hospitality, technology, health care, construction,
manufacturing, energy, forestry, mining, oil & gas, retail

6
Elam & Burke PA
251 E. Front St., Ste. 300 , Boise, ID 83702
elamburke.com

Matthew L. Walters
P 208-343-5454 | F 208-384-5844

4
21
19

Undisclosed
Bankruptcy, civil rights, commercial litigation, employment law, environmental law, estate
planning, governmental liability, health care law, insurance litigation, products liability,
professional and medical liability, real estate, workers' compensation

7
Perkins Coie LLP
1111 W. Jefferson St., Ste. 500, Boise, ID 83702
www.perkinscoie.com

Melanie Rubocki
P 208-343-3434
webmaster@perkinscoie.com

3
20
46

Undisclosed
Corporate; labor and employment; finance; real estate; commercial and government
contracting; environment, energy and natural resources; regulatory; dispute resolution; and
intellectual property law

8
Beard St. Clair Gaffney PA
2105 Coronado St., Idaho Falls, ID 83404
www.beardstclair.com

Gregory C. Calder
P 208-523-5171 | F 208-523-5069
law@beardstclair.com

8
16
13

Undisclosed Commercial litigation, business transactions, complex estate planning, real estate, agribusiness,
labor & employment

9
Angstman Johnson PLLC
199 N. Capitol Blvd., Suite 200, Boise, ID 83702
www.angstman.com

Matthew Christensen
P 208-384-8588 | F 208-629-2157
info@angstman.com

5
13
17

Banner Bank; Noah Hillen - Chapter 7
Trustee; CableOne

Real estate, land use; development; creditors rights; securities; business; litigation; finance;
estate planning (wills, trusts, probate); family law; personal injury; firearms law; bankruptcy

10
Smith + Malek, PLLC
101 S. Capitol Blvd., Suite 930, Boise, ID 83702
www.smithmalek.com

Luke Malek, Tara Malek
P 208-215-2411
contactus@smithmalek.com

Undisclosed
11
7

Undisclosed Business; real estate; civil litigation; health care (federally qualified health centers)

11
Naylor & Hales PC
950 W. Bannock St., Ste. 610, Boise, ID 83702
www.naylorhales.com

Roger J. Hales
P 208-383-9511 | F 208-383-9516
kirt@naylorhales.com

3
10
5

Undisclosed Civil litigation, general business & transactions, corporate law, small business law, labor &
employment, intellectual property, real estate, wills and estates.

Perkins, Mitchell, Pope & McAllister
300 N. 6th St., Ste. 200, Boise, ID 83702
www.perkinsmitchell.com

William G Pope
P 208-345-8600 | F 208-345-8660
admin@perkinsmitchell.com

5
10
9

Undisclosed
Civil litigation, agricultural law, automobile and transportation, business liability, construction,
employment, intellectual property, medical liability, personal injury, premises liability,
professional liability and licensing, real estate and transportation

12
Evans Keane LLP
1161 W. River St., Ste. 100, Boise, ID 83702
www.evanskeane.com

James D. Hovren, Jed W. Manwaring, Jon T. Simmons,
Christine E. Nicholas
P 208-384-1800 | F 208-345-3514
info@evanskeane.com

4
8
5

Undisclosed
Commercial transactions, commercial finance and securities law; general business and corporate
law; banking law; real estate law; civil litigation and bankruptcy law; employment law; estate
planning, wills, trust, estate and probate law; water law

McConnell Wagner Sykes + Stacey PLLC
827 E. Park Blvd., Ste. 201, Boise, ID 83712
mwsslawyers.com

Rick L Stacey
P 208-489 0100 | F 208-489 0110
stacey@mwsslawyers.com

6
8
7

Simplot, Co., McAlvain Construction,
Inc., Steed Construction, Inc.

Business law, commercial litigation, construction law, employment law, personal injury law,
and real estate law

13
Borton-Lakey Law & Policy
141 E. Carlton Ave, Meridian, ID 83642
www.borton-lakey.com

Joe Borton
P (208) 908-4415 | F (208) 493-4610
joe@borton-lakey.com

Undisclosed
6
4

Undisclosed Business formation and dissolution; employment and HR; land use/zoning; litigation; municipal
law; urban renewal

Varin Wardwell LLC
242 N. Eighth St., Ste. 220, Boise, ID 83702
varinwardwell.com

Anne Kunkel
P 208-345-6021 | F 866-717-1758
info@varinwardwell.com

1
6
2

Undisclosed
Corporate, M&A, real estate, litigation, med mal, intellectual property, franchising, wills and
estates, business formation, tax, alcohol licensing, environmental & natural resources, water
law

14
Cantrill Skinner Lewis Casey & Sorensen LLP
1423 Tyrell Ln., Boise, ID 83706
www.cssklaw.com

Dean C. Sorensen
P 208-344-8035 | F 208-345-7212
cssklaw@cssklaw.com

1
5
5

Undisclosed Litigation, real estate, insurance defense, business law, medical malpractice, employment law,
personal injury

Capitol Law Group PLLC
205 N. 10th St., 4th Floor, Boise, ID 83702
www.capitollawgroup.com

Allan R. Bosch
P 208-424-8872 | F 208-424-8874
abosch@capitollawgroup.com

2
5
7

Undisclosed
Business litigation, estate planning, employee fringe benefits, family law, corporate
governance, partnership, individual and corporation taxation, probates, guardianships, entity
formation, insurance defense, medical malpractice

Foley Freeman PLLC
953 S. Industry Way, Meridian, ID 83642
www.foleyfreeman.com

Mark Freeman
P 208-888-9111 | F 208-888-5130
mfreeman@foleyfreeman.com

2
5
5

Undisclosed Real estate, business and employment law, civil and commercial litigation, estate planning,
family law, wills, trusts, probate, and bankruptcy (debtor & creditor)

Mauk-Miller-Hawkins PLLC
600 E. Riverpark Lane, Ste. 210, Boise, ID 83706-1743
www.idahojustice.com

William Mauk, Joseph Miller, Boyd J. Hawkins
P 208-789-2975

1
5
2

Undisclosed Employment law and litigation, criminal law, personal injury

15
Clark Wardle LLP
251 E. Front St., Ste. 310, Boise, ID 83702
www.clarkwardle.com

T. Hethe Clark
P 208-388-1000 | F 208-388-1001
hgarner@clarkwardle.com

5
4
5

BVA Development, Gardner Company,
M3 Companies, Harris Ranch, Alturus
Capital, Boise Hunter Homes, Conger
Management Group

Real estate law, land use, planning and zoning law, business law, commercial litigation

Morris Bower & Haws PLLC
12550 W. Explorer Drive, Boise, ID 83713
www.morrisbowerhaws.com

Daniel W. Bower
P 208-345-3333 | F 208-345-4461
cpeterson@morrisbowerhaws.com

1
4
4

Undisclosed Business counseling, litigation, family wealth management, real estate, intellectual property,
personal injury

Smith Horras P.A.
5561 N. Glenwood St., Boise, ID 83714
www.smithhorras.com

William L. Smith, Ellen N. Smith, Joseph T. Horras, Justin R.
Volle
P (208) 697-5555 | F (800) 881-6219
bill@smithhorras.com

Undisclosed
4
6

Undisclosed Personal injury, real estate, construction law, foreclosure, commercial litigation, complex
Litigation, divorce, adoptions, creditors rights, criminal justice

16
Arkoosh Law Offices
802 W. Bannock St., LP103, P.O. Box 2900, Boise, ID 83701
www.arkoosh.com

C. Tom Arkoosh
P 208-343-5105 | F 208-343-5456
taylor.pestell@arkoosh.com

1
3
1

Undisclosed

Administrative law; agricultural, energy and water law; business transactions and litigation;
civil litigation; construction law; employee benefits and ERISA; energy law; family law;
lobbying; mediation; real estate law; water law; white collar crime; wills, trusts, estates and
probate

Pickens Law PA
398 S. Nineth St. Ste. 240, Boise, ID 83702
www.pickenslawboise.com

Terri Pickens Manweiler
P 208-954-5090 | F 208-954-5099
terri@pickenslawboise.com

3
3
3

Undisclosed Real estate, estate planning, business

17
Risch Pisca PLLC
407 W. Jefferson, Boise, ID 83702
www.rischpisca.com

Jason Risch
P 208-345-9929 | F 208-345-9928

1
2
2

Idaho Association of REALTORS,
Potlatch, Saint Alphonsus Litigation, real estate and government relations

List is ranked by number of real estate attorneys. If ranking criteria was not provided companies are listed alphabetically below those who did. Ties are also listed alphabetically. IBR does not imply that the size of a company is any indication of its quality. Not all companies contacted responded to our
survey. Results are compiled only from responses received. Some listings may have been edited due to space restrictions. TopLists are a voluntary, unpaid publication and we make every effort for accuracy. In the event of a mistake, the list will not be reprinted but rather published the next scheduled time
with corrections. If you need more information regarding a listed company please contact them at the number provided. If you would like to be considered for a future list, please contact toplist@idahobusinessreview.com.
Sources: Information provided by individual firms responding to a survey. Researched by: Dawn Joseph Darbon Publication date: Sept. 27, 2019
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PUBLIC NOTICES
To place a public notice, contact Laura Clements at at 208.639.3528 or lbutler@idahobusinessreview.com

REAL ESTATE

Trustee Sales
NOTICE OF TRUSTEE’S SALE
Trustee’s Sale No. PLTS103250

NOTICE IS HEREBY GIVEN that,  
Pioneer Title Company of Ada  
County dba Pioneer Lender Trustee  
Services, the duly appointed Succes
sor Trustee, will on 2/24/2021, at the  
hour of 1:00 PM, of said day, at Pio
neer Title Company of Ada County,  
In the lobby, 8151 W. Rifleman St.,  
Boise, ID, sell at public auction to the  
highest bidder, for cash, in lawful  
money of the United States, all paya
ble at the time of sale, the following  
described real and personal property  
(hereafter referred to collectively as  
the “Property”), situated in the Coun ty 
of Ada, State of Idaho, towit:
A parcel of land being a portion of the  
Northeast Quarter of the Southeast  
Quarter of the Southwest Quarter  
Section 21, Township 3 North, Range  
1 East, Boise Meridian, Ada County,  
Idaho, more particularly described as  
follows:
Commencing at a found brass cap  
monument marking the Southeaster
ly corner of the Southwest Quarter  
(South Quarter corner), Section 21;  
thence North 00°01’56” East 659.67  
feet along the Easterly boundary of  
said Southwest Quarter, Section 21  
to a point marking the Southeast cor
ner of a parcel of land described in  
Warranty Deed, Instrument No.  
874062, also being the Southeasterly  
corner of a parcel of land described in  
Warranty Deed, Instrument No.  
874063, Ada County records; thence  
continuing North 00°01’56” East  
101.46 feet along said Easterly  
boundary of the Southwest Quarter,  
Section 21 to the Northeasterly cor
ner of said parcel of land, Instrument  
No. 874063; thence continuing North  
00°01’56” East 289.04 feet along said  
Easterly boundary of the Southwest  
Quarter, Section 21 to a set 5/8 inch  
iron pin and cap, the True Point of  
Beginning; thence leaving said East
erly boundary North 89°41’04” West  
429.00 feet to a set 5/8 inch iron pin  
and cap on the Westerly boundary of  
said parcel of land, Instrument No.  
874062; thence North 00°01’56” East  
289,91 feet along said Westerly  
boundary to a set 5/8 inch iron pin  
and cap on the Northerly boundary of  
said Northeast quarter of the South
east Quarter of the Southwest Quar
ter, Section 21 from which point a  
found 3/4 inch iron pin bears South  
75°02’17” West 0.38 feet as it is  
shown on that certain Record of 
Sur vey recorded as Instrument No.  
94035234, Ada County, records;  
thence along said Northerly  
boundary of the Northeast Quarter of  
the Southeast Quarter of the South
west Quarter, Section 21 South  
89°34’04” East 429.00 feet (formerly  
East 429 feet) to a found 5/8 inch iron  
pin marking the Northeast corner of  
said Northeast Quarter of the South
east Quarter of the Southwest Quar
ter (CS 1/16th corner), Section 21;  
thence South 00°01’56” East 289.04  
feet along the said Easterly boundary  
of the Southwest Quarter, Section 21  
to the Point of Beginning.
The Trustee has no knowledge of a  
more particular description of the  
abovereferenced Property but, for  
purposes of compliance with Section  
60113 of Idaho Code, the Trustee  
has been informed that the address  
of 2855 South Knapp Place,  
Meridian, ID 83642, is sometimes 
as sociated with said real property.
Said sale will be made without cove
nant or warranty regarding title, pos
session or encumbrances to satisfy  
the obligation secured by and pursu
ant to the power of sale conferred in  
the Deed of Trust executed by Laurie  
A. Marron, an unmarried person, as  
Grantor, to Pioneer Title Conmpany  
of Ada County, as Trustee, for the  
benefit and security of Caryn  
Orlando, Trustee of the Paul Natale  
Orlando Revocable Trust, as Benefi
ciary, dated 9/6/2019, recorded  
9/6/2019, under Instrument No.  
2019087646, Mortgage records of  
Ada County, ID, the beneficial inter est 
in which is presently held by Car yn 
Orlando, Trustee of The Paul and  
Natalie Orlando Revocable Trust.
THE ABOVE GRANTORS ARE  
NAMED TO COMPLY WITH SEC
TION 451506(4)(A), IDAHO CODE.  
NO REPRESENTATION IS MADE  
THAT THEY ARE, OR ARE NOT,  
PRESENTLY RESPONSIBLE FOR  
THIS OBLIGATION.
The default for which is sale is made  
is the failure to pay when due under  
the Deed of Trust Note dated  
9/6/2019, FAILURE TO PAY THE  
INSTALLMENT OF PRINCIPAL  
AND INTEREST WHICH BECAME  
DUE ON 8/1/2020; PLUS LATE  
CHARGES, AND ADVANCES FOR  
DELINQUENT REAL ESTATE  
TAXES AND HAZARD INSURANCE  

AS SET FORTH; AND ALL SUBSE
QUENT INSTALLMENTS OF PRIN
CIPAL AND INTEREST, PLUS  
LATE CHARGES, DELINQUENT  
REAL ESTATE TAXES, DELIN
QUENT INSURANCE PREMIUMS  
AND ALL FORECLOSURE COSTS  
AND FEES.
All delinquencies are now due, 
to gether with unpaid and accruing  
taxes, assessments, trustee’s fees, 
at torney’s fees, costs and advances  
made to protect the security associat
ed with this foreclosure. The princi
pal balance is $97,000.00, together  
with interest thereon at 10% per  
annum from 10/1/2019, until paid.
The Beneficiary elects to sell or cause  
the trust property to be sold to  
satisfy said obligation.
Anyone having any objection to the  
sale on any grounds whatsoever will  
be afforded an opportunity to be  
heard as to those objections if they  
bring a lawsuit to restrain the same.
DATED: October 23, 2020.
Pioneer Title Company of Ada  
County dba Pioneer Lender Trustee  
Services, Trustee
By: /s/ Deborrah Duncan
Deborrah Duncan,
Assistant Secretary
Pioneer Lender Trustee Services
8151 W. Rifleman Street
Boise, ID 83704
PUBLISHED: December 4, 11, 18 &  
25, 2020
11938304

NOTICE OF TRUSTEE’S SALE

NOTICE IS HEREBY GIVEN that on  
January 7, 2021, at the hour of ten  
o’clock a.m. of said day, at the offices  
of the Trustee, Alliance Title & 
Es crow Corp., 9465 W. Emerald St.,  
Suite 160, Boise, Ada County, Idaho,  
said Trustee will sell at public  
auction to the highest bidder, for  
cash in lawful money of the United  
States of America, all payable at the  
time of sale, the following described  
real property situated in the County
of Ada, State of Idaho, and described  
as follows, towit:
Parcel A:
Lots 8, 9, 10, 11, 12, and 13 of Skip
per Subdivision, according to the plat  
thereof, filed in Book 12 of Plats at  
Page 706, records of Ada County,  
Idaho.
Parcel B:
That certain strip of property shown  
but undesignated in Skipper Subdivi
sion filed in Book 12 of Plats at Page  
706, records of Ada County, Idaho,  
which strip of property is located 
be tween the Easterly boundary of Lot  
13 of said Skipper Subdivision and  
the Westerly boundary of Lots 14 and  
15 of said Skipper Subdivision and  
extends from the North rightofway  
of Denton Street to the Easterly  
boundary of Lot 9 of said Skipper  
Subdivision.
Parcel C:
Lot 14 of Skipper Subdivision accord
ing to the plat thereof filed in Book  
12 of Plats at Page 706, records of  
Ada County, Idaho.
Less and excepting that portion  
deeded to Ada County Highway Dis
trict in Warranty Deed recorded July  
25, 2002, as Instrument No.  
102083475, Ada County records.
Parcel D:
Lot 15 of Skipper Subdivision, 
ac cording to the plat thereof, filed in  
Book 12 of Plats at Page 706, records  
of Ada County, Idaho, lying in the  
Southeast Quarter of Section 8,  
Township 3 North, Range 2 East,  
Boise Meridian, City of Boise, Ada  
County, Idaho.
Except that portion thereof described  
as follows:
Commencing at the Southeast corner  
of Lot 15, Skipper Subdivision, the  
real point of beginning;
Thence North 89°40’00” West 96.23  
feet to the Southwesterly corner of  
said Lot 15;
Thence North 33°47’00” West 7.19  
feet along the West line of Lot 15 to a  
point;
Thence North 00°02’00” East 54.05  
feet parallel with the East line of Lot  
15 to a point on the North line of Lot  
15;
Thence South 89°40’00” East 100.23  
feet to the Northeast corner of Lot  
15;
Thence South 00°02’00” West 60.00  
feet along the East line of Lot 15 to  
the real point of beginning.
The Trustee has no knowledge of a  
more particular description of the  
above described real property, but for  
purposes of compliance with Idaho  
Code Section 60113, the Trustee has  
been informed that the street 
ad dresses of 602 N. ORCHARD  
STREET, BOISE, IDAHO, and 609  
N. STANLEY STREET, BOISE, IDA
HO, may sometimes be associated  
with said real property.
Said sale will be made, without cove
nant or warranty regarding title, pos
session or encumbrances, to satisfy  
the obligation secured by and pursu
ant to the power of sale conferred in  
the Deed of Trust made and entered  
into on October 26, 2018, by and  
among ORCHARD RETAIL SHOP
PING CENTER, INC., an Idaho cor
poration, as Grantor, and ALLIANCE  

TITLE & ESCROW, as Trustee, and  
HOPKINS US FUND, LLC, an Idaho  
Limited Liability Company “as trus
tee for the benefit on a parity for all  
Series “US” Debenture Holders,” as  
to an undivided 50% interest, and  
HOPKINS WESTERN FUND, LLC,  
an Idaho Limited Liability Company  
“as trustee for the benefit on a parity  
for all Series “W” Debenture  
Holders,” as to an undivided 50% 
in terest, as Beneficiary; said Deed of  
Trust having been filed of record on  
October 26, 2018, as Instrument No.  
2018102585, Official Records of Ada  
County, Idaho. The naming of the  
above Grantor(s) is done to comply  
with Idaho Code Section  
451506(4)(a); no representation is  
made as to the responsibility of  
Grantor(s) for this obligation.
The default for which the sale is to be  
made is that the current Beneficiary  
has declared that the Grantor is in  
breach of the terms and conditions of  
the obligation secured by the Deed of  
Trust, which terms are set forth in a  
Promissory Note dated October 26,  
2018, between Victory I, Inc., an Ida
ho Corporation, and Victory II, Inc.,  
an Idaho Corporation, as Borrower,  
and Beneficiary herein, as Lender.  
The nature of the breach is that the  
obligation for which the transfer in  
trust is security has occurred, in that  
the Promissory Note secured by the  
abovementioned Deed of Trust has  
now fully matured and is due and  
payable. The amount due consists of  
principal in the amount of  
$343,517.89, plus interest thereon at  
the rate of eleven percent (11%) from  
April 2, 2020 forward, plus default  
interest at the rate of five percent  
(5%) from July 10, 2020 forward, 
to gether with service charges, late  
charges, and any other costs, fees, or  
expenses incurred by the Beneficiary  
and/or Trustee associated with this  
foreclosure as provided by the Deed  
of Trust or Promissory Note, or by  
Idaho law.
Dated this 27th day of August, 2020.

MARK D. PERISON, P.A.
_____________________________

___ By: Mark D. Perison – of the  
Firm

Attorneys for Trustee
P.O. Box 6575

Boise, ID 837076575
(208) 3311200

PUBLISHED: November 13, 20, &  
27, & December 4, 2020
11933830 IBR 11/13/2020

NOTICE OF TRUSTEE’S SALE

NOTICE IS HEREBY GIVEN that on  
January 6, 2021, at the hour of ten  
o’clock a.m. of said day, at the offices  
of the Trustee, Alliance Title & 
Es crow Corp., 9465 W. Emerald St.,  
Suite 160, Boise, Ada County, Idaho,  
said Trustee will sell at public  
auction to the highest bidder, for  
cash in lawful money of the United  
States of America, all payable at the
time of sale, the following described  
real property situated in the County  
of Ada, State of Idaho, and described  
as follows, towit:
A tract of land in the South half of  
the Southwest Quarter of Section 22,  
Township 3 North, Range 1 East,  
Boise Meridian, Ada County, Idaho,  
described as follows:
Beginning at a point on the South  
boundary of said South half, South
west Quarter
436 feet South 89°59’ East from the  
Southwest corner thereof; thence  
continuing
South 89°59’ East along said South  
boundary 218 feet; thence
North 200 feet; thence
North 89°59’ West 218 feet; thence
South 200 feet to the Place of Begin ning.
Excepting therefrom a rightofway  
granted to the Ada County Highway  
District by Warranty Deed dated  
May 4, 2005 and recorded as Instru
ment No. 105067198, more particu larly 
described as follows:
A parcel located in the Southwest  
Quarter of the Southwest Quarter of  
Section 22, Township 3 North, Range  
1 East, Boise Meridian, Ada County,  
Idaho, more particularly described as  
follows:
Commencing at a brass cap monu
ment marking the Southwesterly cor
ner of said Southwest Quarter of the  
Southwest Quarter from which a 5/8  
inch diameter iron pin marking the  
Southwesterly corner of the South west 
Quarter of said Section 22 bears
South 89°34’47” East a distance of  
2664.25 feet; thence
South 89°34’47” East along the  
Southerly boundary of said South
west Quarter of the Southwest Quar
ter a distance of 436.00 feet to the  
Point of Beginning; thence continuing
South 89°34’47” East a distance of  
84.00 feet to a point; thence leaving  
said Southerly boundary
North 0°25’13” East a distance of  
48.00 feet to a point; thence
North 89°34’47” West a distance of  
84.14 feet to a point; thence
South 0°15’17” West a distance of  
48.00 feet to the Point of Beginning.
ALL THE ABOVE NOW BEING 
DE SCRIBED OF RECORD AS FOL
LOWS
(PARCELS 15):

Parcel 1:
Parcel A depicted on Record of  
Survey No. 12242 record in the real  
property records of Ada County, Ida
ho on March 2, 2020 as Instrument  
No. 2020025263, and legally de scribed 
as follows:
A parcel of land situate in the South
west Quarter of the Southwest Quar
ter of Section 22, Township 3 North,  
Range 1 East, Boise Meridian, Boise  
City, Ada County, Idaho, being more  
particularly described as follows:
Commencing at the Southwest corner  
of said Section 22; thence
South 89°58’17” East, 520.00 feet  
along the Southerly boundary of said  
Section 22; thence
North 00°10’45” East, 48.00 feet to  
the Northerly rightofway of West  
Victory Road; thence
North 89°58’17” West, 10.78 feet  
along the Northerly rightofway of  
West Victory Road to the Point of 
Be ginning; thence continuing
North 89°58’17” West, 73.36 feet  
along the Northerly rightofway of  
West Victory Road; thence
North 00°00’43” East, 91.00 feet;  
thence
South 89°58’17” East, 73.36 feet  
along a line parallel with the North
erly rightofway of West Victory  
Road; thence
South 00°00’43” West, 91.00 feet to  
the Point of Beginning.
Parcel 2:
Parcel B depicted on Record of  
Survey No. 12242 record in the real  
property records of Ada County, Ida
ho on March 2, 2020 as Instrument  
No. 2020025263, and legally de scribed 
as follows:
A parcel of land situate in the South
west Quarter of the Southwest Quar
ter of Section 22, Township 3 North,  
Range 1 East, Boise Meridian, Boise  
City, Ada County, Idaho, being more  
particularly described as follows:
Commencing at the Southwest corner  
of said Section 22; thence
South 89°58’17” East, 520.00 feet  
along the Southerly boundary of said  
Section 22; thence
North 00°10’45” East, 48.00 feet to  
the Northerly rightofway of West  
Victory Road; thence
North 89°58’17” West, 0.78 feet along  
the Northerly rightofway of West  
Victory Road to the Point of Begin
ning; thence continuing North  
89°58’17” West, 10.00 feet along the  
Northerly rightofway of West Victo ry 
Road; thence
North 00°00’43” East, 91.00 feet;  
thence
North 89°58’17” West, 73.36 feet  
along a line parallel with the North
erly rightofway of West Victory  
Road; thence
North 00°00’43” East, 61.00 feet;  
thence
South 89°58’17” East, 126.97 feet  
along a line parallel with the North
erly rightofway of West Victory  
Road; thence
South 35°34’32” West, 74.97 feet;  
thence
South 00°00’43” West, 91.00 feet to  
the Point of Beginning,
Parcel 3:
Parcel C depicted on Record of  
Survey No. 12242 record in the real  
property records of Ada County, Ida
ho on March 2, 2020 as Instrument  
No. 2020025263, and legally de scribed 
as follows:
A parcel of land situate in the South
west Quarter of the Southwest Quar
ter of Section 22, Township 3 North,  
Range 1 East, Boise Meridian, Boise  
City, Ada County, Idaho, being more  
particularly described as follows:
Commencing at the Southwest corner  
of said Section 22; thence
South 89°58’17” East, 520.00 feet  
along the Southerly boundary of said  
Section 22; thence
North 00°10’45” East, 48.00 feet to  
the Northerly rightofway of West  
Victory Road; thence
North 89°58’17” West, 0.78 feet along  
the Northerly rightofway of West  
Victory Road to the Point of Begin
ning; thence
North 00°00’43” East, 91.00 feet;  
thence
North 35°34’32” East, 74.97 feet;  
thence
South 89°58’17” East (of record,  
South 89°58’17” West), 91.03 feet  
along a line parallel with the North
erly rightofway of West Victory  
Road; thence
South 00°00’43” West, 76.00 feet;  
thence
North 89°58’17” West, 124.64 feet  
along a line parallel with the North
erly rightofway of West Victory  
Road; thence
South 00°00’43” West, 76.00 feet; to  
the extension of the Northerly  
rightofway of West Victory Road;  
thence
North 89°58’17” West, 10.00 feet  
along the extension of the Northerly  
rightofway of West Victory Road to  
the Point of Beginning.
Parcel 4:
Parcel D depicted on Record of Sur
vey No. 12242 record in the real  
property records of Ada County, Ida
ho on March 2, 2020 as Instrument  
No. 2020025263, and legally de scribed 
as follows:

A parcel of land situate in the South
west Quarter of the Southwest Quar
ter of Section 22, Township 3 North,  
Range 1 East, Boise Meridian, Boise  
City, Ada County, Idaho, being more  
particularly described as follows:
Commencing at the Southwest corner  
of said Section 22; thence
South 89°58’17” East, 520.00 feet  
along the Southerly boundary of said  
Section 22; thence
North 00°10’45” East, 48.00 feet to  
the Northerly rightofway of West  
Victory Road; thence
South 89°58’17” East, 9.22 feet along  
the Northerly rightofway of West  
Victory Road to the Point of Begin
ning; thence
North 00°00’43” East, 76.00 feet;  
thence
South 89°58’17” East, 124.64 feet;  
thence
South 00°00’43” West, 76.00 feet to  
the Northerly rightofway of West  
Victory Road; thence
North 89°58’17” West, 124.64 feet  
along the Southerly boundary of said  
Section 22 to the Point of Beginning.
Parcel 5:
A parcel of land situate in the South
west Quarter of the Southwest Quar
ter of Section 22, Township 3 North,  
Range 1 East, Boise Meridian, Boise  
City, Ada County, Idaho, being more  
particularly described as follows:
Commencing at the Southwest corner  
of said Section 22; thence
S 89°58’17” E, 520.00 feet along the  
Southerly boundary of said Section  
22 to the Point of Beginning; thence
N 00°10’45” E, 48.00 feet to the cur
rent Northerly rightofway of West  
Victory Road; thence
S 89°58’17” E, 133.86 feet along the  
extension of the current Northerly  
rightofway of West Victory Road;  
thence
S 00°00’43” W, 48.00 feet to the  
Southerly boundary of said Section  
22; thence
N 89°58’17” W, 134.00 feet along the  
Southerly boundary of said Section  
22 to the Point of Beginning.
The Trustee has no knowledge of a  
more particular description of the  
above described real property, but for  
purposes of compliance with Idaho  
Code Section 60113, the Trustee has  
been informed that the street 
ad dresses of 12048 W. VICTORY  
ROAD, BOISE, IDAHO, 12036 W.  
VICTORY ROAD, BOISE, IDAHO,  
12022 W. VICTORY ROAD, BOISE,  
IDAHO, and 12014 W. VICTORY  
ROAD, BOISE, IDAHO, may some
times be associated with said real  
property.
Said sale will be made, without cove
nant or warranty regarding title, pos
session or encumbrances, to satisfy  
the obligation secured by and pursu
ant to the power of sale conferred in  
the Deed of Trust made and entered  
into on October 26, 2018, by and  
among VICTORY II, INC., an Idaho  
Corporation, as Grantor, and ALLI
ANCE TITLE & ESCROW, as Trus
tee, and HOPKINS US FUND, LLC,  
an Idaho Limited Liability Company  
“as trustee for the benefit on a parity  
for all Series “US” Debenture  
Holders,” as to an undivided 50% 
in terest, and HOPKINS WESTERN  
FUND, LLC, an Idaho Limited Lia
bility Company “as trustee for the  
benefit on a parity for all Series “W”  
Debenture Holders,” as to an undi
vided 50% interest, as Beneficiary;  
said Deed of Trust having been filed  
of record on October 26, 2018, as 
In strument No. 2018102589, Official  
Records of Ada County, Idaho. The  
naming of the above Grantor(s) is  
done to comply with Idaho Code Sec
tion 451506(4)(a); no representation  
is made as to the responsibility of  
Grantor(s) for this obligation.
The default for which the sale is to be  
made is that the current Beneficiary  
has declared that the Grantor is in  
breach of the terms and conditions of  
the obligation secured by the Deed of  
Trust, which terms are set forth in a  
Promissory Note dated October 26,  
2018, between Victory I, Inc., an Ida
ho Corporation, and Victory II, Inc.,  
an Idaho Corporation, as Borrower,  
and Beneficiary herein, as Lender.  
The nature of the breach is that the  
obligation for which the transfer in  
trust is security has occurred, in that  
the Promissory Note secured by the  
abovementioned Deed of Trust has  
now fully matured and is due and  
payable. The amount due consists of  
principal in the amount of  
$343,517.89, plus interest thereon at  
the rate of eleven percent (11%) from  
April 2, 2020 forward, plus default  
interest at the rate of five percent  
(5%) from July 10, 2020 forward, 
to gether with service charges, late  
charges, and any other costs, fees, or  
expenses incurred by the Beneficiary  
and/or Trustee associated with this  
foreclosure as provided by the Deed  
of Trust or Promissory Note, or by  
Idaho law.
Dated this 27th day of August, 2020.

MARK D. PERISON, P.A.  
_______________________________

By: Mark D. Perison – of the Firm
Attorneys for Trustee

P.O. Box 6575
Boise, ID 837076575

(208) 3311200
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FINANCIAL PLANNERS
Ranked by Assets Under Management, then by No. of Idaho Financial Advisors

Firm Name
Address
Website

Key Executive
Phone | Fax
Email

Assets
Under Management

No. of Financial
Advisors
No. Other Staff

% Individual/%
Business clients Services Provided

1
D.A. Davidson Wealth Management
101 S. Capitol Blvd., Ste. 1800, Boise, ID 83701
dadvidson.com

Darren Schuldheiss
P 208-388-4200
dschuldheiss@dadco.com

$4,020,000,000 33
38 85/15 Employee-owned, full-service investment firm offering wealth management, financial

planning, trust services, and more.

2
Raymond James & Associates
1109 W Main Street, suite 600, Boise, ID 83702
raymondjames.com/boisewealthmanagement/

Todd Lovell
P 208-908-6140 | F 844-206-7655
todd.lovell@raymondjames.com

$2,400,000,000 15
10 50/50 Full-service investment firm offering financial planning, retirement income planning, asset

allocation, professional money management, business retirement plan services and more.

3
RBC Wealth Management
661 S. Rivershore Ln., Ste. 200, Eagle, ID 83616
www.rbcwealthmanagement.com

Brian King
P 208-433-1400 | F 208-433-9553
brian.king@rbc.com

$960,000,000 11
5 50/50 We combine sophisticated investment tools with professional resources to help you define

and meet your financial goals. Member NYSE/FINRA/SIPC.

4
Petso Financial
1405 Main, boise, ID 83702
petsofinancial.com

David Petso
P 2088532000 | F 2088534169
dave@petsofinancial.net

$800,000,000 6
2 90 ind. 10% business Investment Income planning

5
Wood Tarver Financial
1101 West River Street, Suite 170, Boise, ID 83702
woodtarverfinancial.com

Kelly Wood
P 208-343-2001
kelly.wood@woodtarver.com

$190,000,000 2
3

60% individual & 40%
business

We recognized a broken system and turned it on its ear. Our unique approach considers
income, taxes, retirement goals, estate plans and your assets to create a comprehensive
plan, customized for you. It is through this personalized approach to your financial life, with
a dedicated “you first” approach, that has allowed us to become one of the top advisory
firms in Idaho

6
Washington Trust Bank
901 W. Bannock, Boise, ID 83702
www.watrust.com

Andy Beitia
P 208-343-5000 | F 208-333-9460
jhugo@watrust.com

$156,675,000 1
3 20/80

Privately owned commercial bank in Pacific Northwest with assets exceeding $6 billion.
Serves private and commercial banking, investment services and wealth management
clients along with consumer

7
Altruist Advisors
1880 S. Cobalt Point Way, Ste. 350, Meridian, ID 83642
www.altruistadvisors.com

David Johan
P 208-350-7274 | F 208-350-7276
david@altruistadvisors.com

$75,000,000 4
1 - Altruist Advisors is an independent RIA focusing on providing financial planning, wealth

management and business planning for professional athletes and high net worth individuals

8
4c Financial Group
46 Eagle River St., Ste. 100, Eagle, ID 83616
www.4cfinancialgroup.com

Scott Cleveland
P 208-890-3700
scott@4cfinancialgroup.com

$30,000,000 1
1 75/25

4c Financial Group is an independent investment advisor. Services include Asset
Management, Financial Planning, Retirement Planning, 401k’s, IRA Rollovers, ETF’s,
Annuities, Life and Long Term Care

Starlifter Wealth Management
1550 S. Cloverdale Rd., Ste. 307, Boise, ID 83709
www.facebook.com/StarlifterWM

Scott Summerlin
P 208-841-5678
Scott@StarlifterWealth.com

$30,000,000 1
3 70/30 Investment, Insurance, Planning

9
Harmonic Investment Advisors
6144 S. Schooner PL, Boise, ID 83716
harmonicadvisors.com

Kevin Jones
P (208) 921-8059 | F
kevin@harmonicadvisors.com

$20,000,000 1
1 95% 5% Investment Management

10
Zions Wealth Advisors
800 W. Main St., Ste 100 , Boise, ID 83702
www.zionsbank.com/wealth-management/wealth-planning.jsp

Dustin Olson
P 208-501-7458
dustin.olson@zionsbank.com

- 2
1 75/25 We provide investment management, retirement, legacy and estate planning, insurance,

business advisory services and succession planning, and fixed-income asset management.

List is ranked by assets under management. If ranking criteria was not provided companies are listed alphabetically below those who did. Ties are also listed alphabetically. IBR does not imply that the size of a company is any indication of its quality. Not all companies contacted responded to our survey.
Results are compiled only from responses received. Some listings may have been edited due to space restrictions. TopLists are a voluntary, unpaid publication and we make every effort for accuracy. In the event of a mistake, the list will not be reprinted but rather published the next scheduled time with
corrections. If you would like to be considered for a future list, please contact toplist@idahobusinessreview.com.
Sources: Information provided by individual firms responding to a survey. Researched by: Katherine Baber Publication date: Dec. 4, 2020

PUBLIC NOTICES
To place a public notice, contact Laura Clements at at 208.639.3528 or lbutler@idahobusinessreview.com

PUBLISHED: November 13, 20, &  
27, & December 4, 2021
11933866 IBR 11/13/2020

PROBATE

Probate
LEGAL NOTICE

NOTICE TO CREDITORS
CASE NO. CV01‑20‑16334

NOTICE IS HEREBY GIVEN under  
Idaho Code section 153801 that, in  
connection with the foregoing case  
number in the Ada County District  
Court, LAURETTE DALE BEITZ has  
been appointed Personal Representa
tive of the probate estate of JAMES  
FLOYD BEITZ, deceased. All persons  
having claims against the decedent  
or the estate are required to present  
their claims within four (4) months  
after the date of the first publication  
of this Notice or said claims will be  
forever barred. Claims must be pres
ented to the undersigned attorney at  
number 101 Eagle Glen Lane. Eagle.  
Idaho 83616, and filed with the Clerk  
of the Court.
DATED this 16 day of October, 2020.

/s/ Daniel Patchin
Daniel Patchin, Attorney at Law

PUBLISHED: December 4, 11, & 18,  
2020
11938287 IBR 12/4/2020

NOTICE TO CREDITORS
(I.C. 15‑3‑801)

Case No. CV01‑20‑17181

IN THE DISTRICT COURT OF THE  
FOURTH JUDICIAL DISTRICT OF  
THE STATE OF IDAHO, IN AND  
FOR THE COUNTY OF ADA MAG
ISTRATE DIVISION
In the Matter of the Estate of TOM MY 
LAWRENCE EYTON and NOR MA 
EYTON Deceased.
NOTICE IS HEREBY GIVEN that  
STEVEN T. EYTON has been 
ap pointed as personal representative of  
the abovenamed decedents. All per
sons having claims against the dece
dents or the estate are required to  
present their claims within four (4)  

months after the date of the first  
publication of this Notice or said  
claims will be forever barred.
Claims must be presented to the 
un dersigned at the address indicated,  
and filed with the Clerk of the Court.
Dated: November 18, 2020

/s/ Ty A. Ketlinski
Ty A. Ketlinski, Attorney for Person

al Representative
KETLINSKI LAW OFFICE, PLLC

1910 N. Lakes Pl.
Meridian, Idaho 83646

(208) 2884444
PUBLISHED: November 27, & 
De cember 4, & 11, 2020
11937681 IBR 11/27/2020

NOTICE TO CREDITORS
Case No. CV14‑19‑09887

IN THE DISTRICT COURT OF THE  
THIRD JUDICIAL DISTRICT OF  
THE STATE OF IDAHO, IN AND  
FOR THE COUNTY OF CANYON

IN THE MATTER OF THE ESTATE  
OF ESTHER S. FRANCO, Deceased.

NOTICE IS HEREBY GIVEN that  
the undersigned has been appointed  
copersonal representative of the  
abovenamed decedent. All persons  
having claims against the decedent  
or the estate are required to present  
their claims within four months after  
the date of the first publication of the  
Notice to Creditors, or within 60 days  
after the undersigned mailed or 
de livered a copy of this Notice to such  
persons, whichever is later, or said  
claims will be forever barred.
Claims must be presented to the 
un dersigned at the address indicated  
and filed with the Clerk of the Court.  
DATED this 17th day of November,  
2020.
/s/ Elizabeth Hauk, CoPersonal Rep

resentative of the
Estate of Esther S. Franco

2075 Idaho Street, Apt. 102
Elko, Nevada 89801

Telephone: (775) 3881709
Loren C. Ipsen
ELAM & BURKE, P.A.
251 East Front Street Suite 300
Post Office Box 1539
Boise, Idaho 83701
Telephone: (208) 3435454
Facsimile: (208) 3845844
lci@elamburke.com
ISB #1767

PUBLISHED:November 27, & 
De cember 4, & 11, 2020
11937303 IBR 11/27/2020

LEGAL NOTICE
NOTICE TO CREDITORS
CASE NO. CV01‑20‑17414

NOTICE IS HEREBY GIVEN, that
Savannah Laursen has been appoint ed 
personal representative of the Es tate 
of Heidi Laursen, Fourth Judi cial 
District, Ada County, ID. All per
sons having claims against the dece
dent or the estate are required to  
present their claims within four (4)  
months after the date of the first  
publication of this Notice or said  
claims shall be forever barred.
Claims must be provided to attorney
Robert Montgomery at 2160 S. Twin
Rapid, Boise, ID 83709 and filed with
the Clerk of the Court in Ada County.
Dated November 11, 2020.
PUBLISHED: November 20, & 27, &  
December 4, 2020
11936126 IBR 11/20/2020

LEGAL NOTICE
NOTICE TO CREDITORS
CASE NO. CVOl‑20‑14727

NOTICE IS HEREBY GIVEN under  
Idaho Code section I 53801 that, in  
connection with the foregoing case  
number in the Ada County District  
Court, KELLY L. HALL has been 
ap pointed Personal Representative of  
the probate estate of LILLIBELLE  
McMILLAN, deceased. All persons  
having claims against the decedent  
or the estate are required to present  
their claims within four (4) months  
after the date of the first publication  
of this Notice or said claims will be  
forever barred. Claims must be pres
ented to the undersigned attorney at  
number 101 Eagle Glen Lane, Eagle,  
Idaho 83616 (telephone no. [208]  
9392600), and filed with the Clerk of  
the Court.
DATED this 19th day of October,  
2020.

/s/ Daniel Patchin
Daniel Patchin, Attorney at Law

PUBLISHED: November 27, & 
De cember 4, & 11, 2021
11937006 IBR 11/27, 12/4, 12/11

NOTICE TO CREDITORS
(I.C. § 15‑3‑801)

Case No. CV01‑20‑18577

IN THE DISTRICT COURT OF THE  
FOURTH JUDICIAL DISTRICT OF  
THE STATE OF IDAHO, IN AND  
FOR THE COUNTY OF ADA

IN THE MATTER OF THE ESTATE  
OF PEGGY ANN REEDER aka  
Peggy Ann Rawlinson, Deceased.

NOTICE IS HEREBY GIVEN that  
the undersigned has been appointed  
as Personal Representative of the  
abovenamed Decedent. All persons  
having claims against the Decedent  
or the estate are required to present  
their claims within four ( 4) months  
after the date of the first publication  
of this Notice or said claims will be  
forever barred.
Claims must be presented to the 
un dersigned at the address indicated  
and filed with the Clerk of the Court.
DATED this 16th day of November,  
2020.

/s/ Timothy Foster
Timothy Foster

5805 S. Granite Way
Meridan, ID 83642

Telephone: (978) 4952366
Loren C. Ipsen, ISB No. 1767
lci@elamburke.com
ELAM & BURKE, P. A.
251 East Front Street, Suite 300
Post Office Box 1539
Boise, Idaho 837011539
Telephone: (208) 3435454
Facsimile: (208) 3845844
PUBLISHED: December 4, 11, & 18,  
2020
11939188 IBR 12/04/2020

NOTICE TO CREDITORS
(I.C. 15‑3‑801)

Case No. CV01‑20‑15371

Andrea N. Godfrey
INTERMOUNTAIN LEGAL GROUP
132 SW 5th Ave., Suite 150
Meridian, ID 83642
Telephone: 2082874433
Facsimile: 2082874434
Email: agodfrey@legalgrp.com
Idaho Estate Bar No. 5986
IN THE DISTRICT COURT OF THE  
FOURTH JUDICIAL DISTRICT OF  
THE STATE OF IDAHO, IN AND  
FOR THE COUNTY OF ADA

IN THE MATTER OF THE ESTATE  
OF Lola Bernice Sellers, Herman Lee  
Sellers, Deceased.

NOTICE IS HEREBY GIVEN that  
the undersigned has been appointed  
personal representative of the  
abovenamed decedent. All persons  
having claims against the decedent  
or the estate are required to present  
their claims within four months after  
the date of the first publication of  
this Notice or said claims will be for
ever barred.
Claims must be presented to the 
un dersigned at the address indicated,  
and filed with the Clerk of the Court.
DATED this day of November, 2020.

BRENDA C. LINK
c/o Intermountain Legal Group

132 SW 5th Ave., Suite 150
Meridian, ID 83642

(208) 2874433
PUBLISHED: November 27, & 
De cember 4, & 11, 2020
11936990 IBR 11/27, 12/4, 12/11

NOTICE TO CREDITORS
(LC. §15‑3‑801)

CASE NO. CVOl‑20‑17553

IN THE DISTRICT COURT OF THE  
FOURTH JUDICIAL DISTRICT OF  
THE STATE OF IDAHO, IN AND  
FOR THE COUNTY OF ADA

lN THE MATTER OF THE ESTATE  
OF Darlene Townsend, Decedent.

NOTICE IS HEREBY GIVEN that  
JERI IRIONDO has been appointed  
personal representative of the estate  
of the abovenamed decedent. All per
sons having claims against the dece
dent or the estate are required to  
present their claims within four (4)  
months after the date of the first  
publication of this Notice or said  
claims will be forever barred. Claims  
must either be presented to the Per
sonal Representative of the estate, at  
SHERER & WYNKOOP, LLP, P.O.  
Box 31, Meridian, Idaho 83680, or  
filed with the Clerk of the Court  
showing service upon the Personal  
Representative.
DATED this 6th day of November,  
2020.

SHERER & WYNKOOP, LLP
/S/ Stephen T. Sherer

Stephen T. Sherer, of the firm
PUBLISHED: November 27, & 
De cember 4, & 11, 2020
11937876 IBR 11/27/2020
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Promotions & Hires

College of Western Idaho welcomed three new trustees on Nov. 17. 
Cherie Buckner-Webb, April Baylon-Mendoza and Samantha 
Guerrero were sworn in by Interim vice president of finance & 
administration Cheryl Wright during the meeting. Additionally, 
Buckner-Webb accepted the nomination of vice-chairperson and 
Baylon-Mendoza will be the treasurer and secretary. CWI’s board is 
made up of five volunteers who are elected at large from within Ada 
and Canyon Counties for staggered, four-year terms.

 

Andrew Francis has joined SPF Water Engineering in Boise 
as a hydrogeologist. He has almost four years of experience 
working in groundwater resources with a focus on hydrogeologic 
conceptualization and geospatial analysis. Francis has an 
undergraduate degree in geology from Wittenberg University and a 
master’s in hydrogeology from Illinois State University.

 

Joe Williams has been named president of the Idaho Medical 
Association. He was born in Idaho and raised in the Southeastern U.S. 
A decorated Naval veteran in the Persian Gulf during Operation Desert 
Storm and Desert Shield, Williams served ten years in the U.S. Navy. He 
was a Boy Scout leader from 1995 to 2018.

Williams is medical director of Surgery Center of Idaho. He also is a 
certified primary investigator with the Association of Clinical Research 
Professionals. He is a member of the American Urological Association 
and the Idaho Medical Association. He is a diplomate of the American 
Board of Urology. He served as a board member on the Idaho State 
Board of Medicine from 2011 to 2017; past president of the Board of 
Directors of the Ada County Medical Society; and a director of the 
Idaho Physicians Network. He is currently president of the board of the 
Idaho Medical Association. Williams is an assistant professor of urology 
at the Idaho College of Osteopathic Medicine.

 

Northwest Bank and its holding company, Western Capital 
Corporation, announced that Denise “Dee Dee” Smith has joined the 
board of directors for both companies.  Smith is a resident and native 
of Boise. She serves as the managing director of TCS Family Interests 
and the Smith Family Charitable Foundation.

Prior to this role, Smith held a thirteen-year career in pharmaceutical 
sales. Most recently, she was a senior account manager for Bristol 
Meyers Squibb’s immune-oncology division. She also worked in both 
Johnson & Johnson’s and Novartis’ neuroscience divisions. Earlier in 
her career, Smith worked in the technology field managing strategic 
partnerships with startup business analytics software company 
ProClarity Corporation. Strategic partners included Microsoft, Proctor & 
Gamble and Unisys. ProClarity was acquired by Microsoft in 2006. Prior 
to this role,  Smith served as the director of communications for Micron 
Electronics. In her time there,  Smith managed both public relations 
and employee communications for the company. It was in this role 
that she worked closely with its CEO and executive management 
to prepare earning and press releases that helped drive Micron’s 
corporate story to the press and industry analysts.

Smith earned her Bachelor of Science in business administration with 
honors concentration in financial services from Saint Mary’s College 
of California. She has served on the boards of the Idaho Community 
Foundation, the Idaho Humane Society, Learning Lab and the Cancer 
Connection of Idaho.

 

Stoltz Marketing Group continues to expand its team with the addition 
of Kyle Fountain as a junior copywriter. A New York native and 
SUNY Potsdam graduate, Fountain sharpened his writing skills at The 
Creative Circus, an Atlanta-based portfolio school.

 

Iliad Media Group (Impact Radio) has announced the return of Rick & 
Carly In the Morning on Adult Hits KSRV (96.1 BOB FM). Rick & Carly 
first paired together in Salt Lake City and arrived in Boise in 2015. 
Rick Dunn joined Iliad Media Group in March of 2020 as the PM drive 
announcer on market-leader KQBL (101.9 The Bull). Dunn earned 
the #1 rated afternoon drive show in the Nielsen Spring 2020 survey 
period. Dunn will continue his hosting afternoons on KQBL. “Rick & 
Carly In The Morning” can be heard weekday mornings from 6-10 a.m. 
starting November 30th.

 

The Department of Nutrition and Dietetics at Idaho State University 
will soon welcome home a familiar face. Patricia Z. Marincic has 
served as associate vice president for the Division of Health Sciences 
at Idaho State University and director of the ISU Meridian campus 
since 2017. She previously served ISU as program director of nutrition 
and dietetics from 1988-1998 and most recently on the faculty at 

Auburn University prior to her return to ISU in 2017. She will return to 
the Department of Nutrition and Dietetics as a tenured professor in 
January 2021.

Marincic has been nationally recognized within the Academy of 
Nutrition and Dietetics with awards of excellence in teaching and 
research. She speaks nationally as an advocate for public policy 
initiatives to increase access to nutrition services for both insured 
and underrepresented populations. She established the first dietetic 
internship program in Idaho, allowing graduates to complete all 
requirements, in state, to become a registered dietitian nutritionist.

Marincic developed nutrition curricula across the health professions 
including nursing, dental hygiene, physician assistant studies and 
family medicine. She also participated in the development of the 
Master of Public Health program, adding a nutrition track.

Upon returning to ISU in 2017, Marincic assumed leadership of the 
Meridian campus. Programs that have been added or expanded 
during Marincic’s tenure include clinical psychopharmacology, clinical 
rehabilitation counseling, health informatics, homeland security and 
emergency management, physical therapy, nutrition and accelerated 
nursing.

Marincic has been an integral member of the Kasiska Division of Health 
Science’s leadership team. She has participated in regional initiatives 
to increase clinical training capacity; championed interprofessional 
education for ISU students in collaboration with the Idaho College 
of Osteopathic Medicine; supported the work of ISU’s collaborative 
post-doctoral fellowship with St. Luke’s Health System, served on the 
Saint Alphonsus Mission Committee, and other agencies. Additionally, 
Marincic helped to refine the mission of the Idaho Center for Health 
Research.

In her new role, Marincic is looking forward to focusing her time on 
nutrition and the education of dietitians and nutritionists. Marincic 
also looks forward to delving back into her own research exploring the 
efficacy of nutrition interventions for the treatment and prevention of 
diabetes and other chronic disease and state and national advocacy 
within the academy.

To submit People items, please use our online form at https://
idahobusinessreview.com/business-announcements/people-
submissionform/.

IN THE NEWS   |   PEOPLE
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Baylon-Mendoza Francis Guerrero
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Buckner-Webb Fountain

Boise Presbyterian Church Inc. leased 8,133 square feet 
at 1185 W. Grove St. in Boise. Chase Erkins, principal, and 
Shane Jimenez, principal, at Lee & Associates Idaho LLC 
represented the landlord. Mike Erkman at NAI Select 
represented the tenant.

Krista Murchinson and/or assigns purchased 5,440 square 
feet at 2900 Southside Blvd. in Nampa. Spencer Berbow-
er, associate, at Lee & Associates Idaho LLC facilitated the 
transaction.

177 Caldwell LLC purchased 0.64 square acres of retail 
land at 177 Caldwell Blvd. in Nampa. Holly Chetwood of 
TOK Commercial represented the seller. Clay Anderson of 
Colliers International represented the buyer.

MetaGeek LLC leased office space in C.W. Moore Plaza at 
250 S. 5th Street in Boise. Karena Gilbert and Patrick Shalz 
of TOK Commercial facilitated the transaction.

Idaho Spine & Sports Physical Therapy renewed its 744 
square feet of office space in the Kendall Center, at 5503 
Kendall Street in Boise. Chris Pearson and Gavin Phillips 
of TOK Commercial facilitated the transaction.

Bear Fox Marketing has expanded its office space in 

the Olympus Building at 6225 N. Meeker Place in Boise. 
Patrick Shalz and Nick Schuitemaker of TOK Commercial 
facilitated the transaction.

Waterstone Mortgage leased office space at 1396 E. Iron 
Eagle Drive in Eagle. Chris Pearson and Patrick Shalz of 
TOK Commercial facilitated the transaction.

Table Rock Flooring leased 901 square feet of retail space 
at 3230 N. Eagle Road in Meridian. Holly Chetwood and 
Nick Schuitemaker of TOK Commercial facilitated the 
transaction.

Epic Realty LLC leased 1,564 square feet of office space in 
The Village at Meridian at 3597 E. Monarch Sky Lane in 
Meridian. Al Marino and Karena Gilbert of TOK Commer-
cial represented the landlord.  Sheridan Hodson of Epic 
Realty represented the tenant.

Eagle Transfer Inc. renewed its lease of 15,400 square feet 
of industrial space at 2619 Sundance Road in Nampa. Chris 
Pearson of TOK Commercial represented the landlord. 
Jason Knorpp of KW Commercial represented the tenant.

The Yard Sale Place LLC leased 5,709 square feet of retail 
space at 421 Caldwell Blvd. in Nampa. Brianna Miller of 

TOK Commercial facilitated the transaction.
Criterium Engineers leased 500 square feet of office space 

in the Eagle Building at 815 Arthur St. in Caldwell. Brianna 
Miller of TOK Commercial facilitated the transaction.

Smoke City LLC leased 2,000 square feet of retail space 
located at 1702 N. Whitley Drive in Fruitland. Holly Chet-
wood of TOK Commercial represented the landlord. Mark 
Homme and Gary Spiers of Coldwell Banker Tomlinson 
represented the tenant.

Inspire leased 1,825 square feet of office space at 999 W. 
Main St. in Boise. Jen McEntee, DJ Thompson, and Bree 
Wells of Cushman & Wakefield Pacific represented the 
landlord and Brian Watt of Rocky Mountain Companies 
represented the tenant.

F4 Investments purchased an 8,749 square foot industrial 
building at 21913 Cobalt Ave. in Caldwell. Stephen Fife of 
Cushman & Wakefield Pacific represented the buyer and 
Ken Stark of Stark Accelerators represented the seller.

To submit Roundup items, please use our online form at https://
idahobusinessreview.com/cre-roundup-submission-form/

ROUND UP   |   

Have a news tip, story idea or information to share?  
Contact the newsroom at:  news@idahobusinessreview.com
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steady drumbeat of letters, emails and phone calls 
to the agency and to Congress demanding a better 
way.

It would be one thing if the BLM were only 
using helicopters for emergency gathers, where 
the herds have truly grown in number to the point 
where they cannot be sustained, or where drought 
conditions have left them without adequate water 
or forage. But instead, the helicopter roundups 
have become the agency’s go-to, default tool for 
managing population growth.

Indeed, ignoring the wishes of the public, the 
BLM has doubled down on its use of helicopter 
roundups in recent months to chase down and trap 
unprecedented numbers of wild horses and burros 
to clear our rangelands for livestock grazing, oil 
drilling and fracking. The agency just concluded 
the largest roundup in its history in Wyoming, 
removing some two thousand animals and releas-
ing just 90 back to the range, a number far too 
low to be genetically viable. In that operation, two 
helicopters tag-teamed to chase wild horses to the 
point of utter exhaustion. The operation resulted in 
ten horses being killed in the traps or shot by the 
BLM because they were too old, too thin, or had 
some other problem the agency would rather not 
have to deal with.

For many years, the BLM has had the benefit 
of proven fertility control to help manage popula-
tions, yet still, after seeing how well immunocon-
traceptives work on other wild animal populations, 
the agency publicly disputes the effectiveness of 
fertility control and administers those measures as 
a token gesture. It has yet to fully implement fertil-
ity control in a consistent and uniform way, despite 
the enormous cost savings the agency would real-
ize over the cost of helicopter roundups.

The BLM’s calculus is simple: its leaders 
take their cues from groups like the National 
Cattlemen’s Beef Association. The NCBA rep-

resents wealthy ranching companies that resent 
wild horses for competing with cattle for forage. 
And now, the NCBA has allied itself with national 
animal groups like The Humane Society of the U.S., 
Humane Society Legislative Fund, and ASPCA to 
promote the so-called “Path Forward,” a disastrous 
political handshake deal that is producing harsh, 
massive round-ups of wild horses and burros right 
now. Those big animal lobbying entities are now 
actively lobbying with the NCBA to deny funding 
for more fertility control, and to increase funding 
for roundups.

But there is hope. In July, U.S. Reps. Steve 
Cohen, D-Memphis, Dina Titus, D-Las Vegas, 
Animal Wellness Action and other wild horse pro-
tection groups, led the charge to successfully pass 
an amendment through the U.S. House that would 
require the BLM to utilize $11 million of its 2021 
funding to implement immunocontraceptives in 
the field. The measure’s passage was a historical feat 
clearing the chamber by a voice vote. We’re now 
headed into the final battle in the 116th Congress 
and must secure the $11 million provision in the 
final year-end spending package that’ll be voted on 
in the coming weeks.

We at Animal Wellness Action are committed 
to forcing the BLM to reform, and we are proud 
to stand not with the NCBA or the big animal 
lobbying entities, but with the advocates and the 
American public who are sick and tired of see-
ing those helicopters harassing our wild herds. 
Together we are fighting to bring the BLM to 
heel, to expose the lies of the NCBA and the bro-
ken promises made by the swampy big animal 
lobbying entities, and to give our wild herds the 
protection that Congress intended all those many 
years ago.

— Scott Beckstead is a lifelong horseman and the director 

of campaigns at Animal Wellness Action and the Center for a 

Humane Economy. Marty Irby is the executive director at Animal 

Wellness Action and an 8-time world champion equestrian who 

was recently honored by Her Majesty, Queen Elizabeth, II for his 

work to protect horses. Follow him on Twitter @MartyIrby.

BECKSTEAD & IRBY
continued from page 9

gy. That’s why we never want to take Catie for granite.
Our Focus section this week is on real estate, and Catie wrote 

two articles — one on Boise rents, and one on Boise home sales. 
She also wrote about the first tour BOMA has given in a while, 
of the new Ronald McDonald House, the upgrade to Saint 
Alphonsus’ stroke center in Boise and more acquisitions in the 
retail space.

Our Q&A this week is with Rob Poleki of Washie, the smart 
cleaning toilet seat. We’ve written about Washie a couple of times 
over the past couple of years, such as when it won the Boise 
Startup Week pitch competition last year, and this gave us a chance 
to catch up with Rob, now that Washie is closer than ever to being 
available.

Alx Stevens, our intrepid freelancer who appears to be making 
a career of writing about nuclear projects at the Idaho National 
Laboratory, is doing it again this week with a piece on the INL’s 
molten salt reactor project. What’s really interesting about that proj-
ect, aside from the technology, is the partnerships that are involved 
all over Idaho, ranging from the University of Idaho to Premier 
Technology.

Alx also wrote about the two companies that almost simultaneous-
ly brought Idaho into the “ugly produce” market. The deal is, produc-
ers with imperfect fruits and vegetables sell them to these companies, 
which send out boxes of them to subscribers. They’re said to reduce 
waste — including all the packaging.

Sometimes they let me write, too. You may remember over the 
past couple of years that Sen. Mike Crapo — who currently heads 
the Senate Banking Committee — has criticized some national banks 
for choosing not to work with businesses in certain industries, such 
as oil drilling or firearms. Now, the Office of the Comptroller of the 
Currency is proposing a rule forbidding banks from doing that. 
There’s currently more than 800 comments about the proposal. It will 
be interesting to see what the OCC decides.

Meanwhile, things are already getting in gear for the upcoming 
legislative session in January. We’ll be bringing you coverage on that 
next week, including the Associated Taxpayers of Idaho conference 
— the traditional beginning of the legislative session — as well as the 
results of the Legislature’s organizational meeting.

— Sharon Fisher is interim editor of the Idaho Business Review.

NOTE FROM THE EDITOR
continued from page 8


